TSETATSIT, 1956 HEURT 3 % dgd ANAA feraE=mad  (ST-TEEo)
T THEROT AN HATAT, WA GhIE, THIad, AT, 9T & dgd U &&brad
TEATT
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1. TR &7 Jifsa

EEERRRIGH

TEATEAT

AT AT gl AT ITd § L Fle ATRET &l a1d FT @I gl ATh Sad | TAH
The o T ATREET Bl ATl BY AT WM AT THA U IR "deq A @ g
SATETAY. ART |=d g [ dmhren &F ww ot a1 Bema g gt foshr =
fasmoe wrhfém ¥ o E1 dAfw wrhfdT g Afgw ®1 WhheT HO#E UeEw
Hefaa watafeat gt g 3T UF e § v sew gt # A @ ywtEa #war
gl
zaferd, T2 W T2 q9eT ATRY % areqd § ;e #4r g7
HTHIET

v HTHET #T % Icaed d Fgd 98d F 8l Srar g ST "I &r fEshr s

e & &g ot enr Fgar gl

v HTHIET ATghl i T&Lal T ATgal #l 989 Fed &l 9hehar g qies
qEqE™ Il &1 [Ar &7 S a6

vV ATHRET A ®T " ITAMHIA Al STEdl B G q9T 3w SATEl T
qATAT | qRAdd Fd, 39 IcATal ST HaTell Hf HRT Uar WA Y fhY =H

1R 2 M s R e B 2 M D

vV ATHRRET H F WA ATHA g ST Tl Seedl & QO & & o
fasfoa g 2

v ATHET T&w ATIH 68 g OEH el &7 UFh 9qg Aqd grar g S
ST ATELTT | & gal § X STAMHT Hqre & AT T8 grar gl

qiReTeT  (31)
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FHNET AT THMHUAT & ATHIT - "HIDET ATGATAE Aiaied & T3+
g S STE® " ITAMHT AT ITANTHAT dd aeqell dC Harel & Yarg &l e
FLAT 1"

ATHTT | Fgd g Afafafeat onfae € 398 ¥ 3w @ YEE gi-
1. UTE® & THT Al TZAM FAT T IORT FAAT FHIAT, SA0T &l A Togra

F THAAT;

2. ICIE AT HATSAT A ST FAT ST ATEH Al =06 & AI=T 2l
3. UTEHT & FH fT TR UT Gad & U Tt AT 9w

4, IATET TT TIEd F I1€ ATHET FT LT FAT, AT FEr i g2t

HTAT

. T O s O O O

fasht ofiT /rhfdr % @19 sfaT A= & T qrferer § g @ 2

AR A< FT MUK fasht HThHTT

1 afvarr ST ad Bl & el e & wafF arefen gest f seear
ARSI T L B R EOl ot 2 B 2 |l
gEATaL | g 3

2 T ot IED

(zd Faa geme A (orafr arEtr & s, f,

et 1) AIEAT, ATk &aqre, ot & are
1 Fare ey i §)
3 qraeTw AFAAT Tk v e fom Rguomers e f
AFARAT Bl &
4 s & Soe W oew R s gt o e feur Smr @
EICERETI g
5 IR Tiarl &1 39 avE 9 HATHIET FT T IZ9T ATEH! M
W.WT%%@’&W% S&Ldl AT TEATH FEAT AT IA
wTH AT A SETEr AR % R
SHHT AFIAFAT 6 AT IR
FATT Bl

—
N
| —
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6 qET [EEIEEIPELEay i STAHT HIE T a=
HqTETH & AT HT feeerr & gfg & #@reaw ¥
afersay FeAT| AT FT ATHAH AT

Areten yaww gra fow o vy
ATt Sagad T At s & [ o S 81 7 Some, 199, 2= iR Y=
q Hated gl
R e ) O e A . ) sl | K
HUT AR 4 FUF (Ps) TT AdTRa g, P amdie 9 #rhfer e & &7 #
ST ST Bl T 4 fium g

a) ITE (Product)

b) ®ET (Price)

c) 991X (Promotion)

d) ®I7 (Place)
AT g as8 Tl A gEs faead &a § "R oY BEme F drREw
i aea g e T #fmwe i ATReT e (1948) AE o ® fewTs
&

UF fAaus (WA Alediq) o HIhw W w497 (4C) F T H A HUSATAT
%’: =1

Marketing-mix: 4P = 4C

E. Jerome McCarthy, 1960 Robert Lauterborn, 1990

%) IqTe Ao (Mewe =)
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L

Tg IA1E AT Aifas Fouare i Scre & S a1 ¥ "@&idd gl Scarg w1 3w
q =29eq, Tfw sfiw o o s =R
Nede e & oaud a9 arel T8 dgcdqul Tdraredt §:
« e i fafeear
S ENII
. fAoraTd
SR EEIES]
« ST & ATH
. AT
. HER
S EAE LI
- Tt & ame Har
. P

&) geg Ao (reE )

STE FT Aife®w god FeiRa &A1 gea [Faor wgamar gl Soae-yags  Icaral
T HET TT Fd GHT AH AR T TG HA I FER Fd § S| IR Al
ARG, Sqeg FIAT E=1, IAeqadi gRy g M0 ged X ITATH ST qIar
FIA FI TATX B TR F SCATE 41 HIAG T a8 § Al AU e I8 AN
TIA FT Tob T Ooit 9¥ 3= Red afoiq wT Tel

M =R e (e ) ¢

IYATRTAT & HATT FHYAT FT GH1E, IcATe ST I Hoil & dayg § e o
T TIGET H AT g TAX ITFRES HI GTHE @ied H HAag ®al g A IRa
FaT gl zad fAfas Iusweor emfier & S (i) s, (i) st ot S (i)
foeht adw: =g wiaatar, aedr snfe smefora #ear g1 fasht "@ad9 addial
At gaemT &1 S9N T ST oaswar g

) g forsror (e )
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AT e &7 U o7 T I g W g1 = e 59 add & 989wl
g % wregm § some & feRaret ¥ @enl 9% wEana e smar 2
foorar g e &7 A1 O fAeharel siT gaEwr Ewhdarell & HeAeqar & HTeAd o
g9 gFar gl Faewr F uw ¥ qfYE 99 e UE g 99T H JUATY ST Hqhd g
IS & U, UF ot SAmar gedr faendrel & ATeAw | oSl WY Sushre &

ff o= gFar gl
arhte e & efaer wfafafeat &t v zow B 02F e T 2

b 2 e O s T K K e L O % R I O 1 1 e A O O 2 ) 2

% IATT FT T

TH ITAIRETET & dSa & ®9 § A0 FAT I FHAT & S TH ATH(CAL ITHIH
F FHa F o y'E FwEar 2

3CTE % T¥: I & 99 T g oar &6 = 03 § fRmmar @ g

—
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Core benefit

Basic product

Expected
product
Augmented
product
Potential
product

%) T ATH:

qA ATH | ITFAT AT 972d & T T ITARRT e @iear @ a1 Jes
A0 FXd gl IIEA0 & forw, TRt gled &1 g7 a1 3¢ ° W Fel AOH wA
a1 =@ & form gEgr sam o w AT 2

) I / AT SR
Tg IAE FT TH o G0 g ST Had 39 Fquaret & a41 g S 896 F
F & U sraemE €1 SEeIwr & U, s grew #, THe Hadd U fawaw, e,

UH JIIEH, Th 0 ¥ TF JAANT Bl Jhal gl

M) saferT ST
Fuferg Icare 39 fAewarett #1 gqg g et aed Scre @dEd 99T AT wd
gl ST & oI, 9% 976, $g A% e, A -HE Y UH A% arasq|

o) Hafda Se:

Hdatda Icare foelt o Score fafergarsti, stfafees giaemst a7 s&aret & gafsda Fwar
g Sl ICIE FI IFh TAEA ST H AAT FA H HEE FId gl ATHEIT IAE H
UF JARTE gEagr a1 U Afais Fewar sEd Ire w 9@ gl SeTedu &

T, 8T AL H AT & qEq T
¥) W SIS
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THH 7 AT @A # IREdq artie g REw Sare wfasr § e "@ar @l
A AT H, THHT qaad g [ ATl &l Arad=reha T TOa HAT AT @ &
T ITTE FT AT AWT ATRUI UF FEA 6 I W, THRT HaAd AZ BT TRl

g T UTE® F 3g%T U BY I FALC § TH FN IR @I AU Ig UH AFE<
U Fw Alhde gl dHdT gl

qaT o &7 § < IcAT@ & AAF HhiAd Hl ToF Fgd gl hel o Icame &awr T
FHT TT FLT THT ITh QAN H FF FEHI & A9 § TEAT ATRUI THE AT
BT L e E B (o 0 I | R e s 2 1 R e s T s B = P 7 R e Ll
FHdl F TH qvg § Fifa w1 gem arfs 78 UE avE "I SR g aTE
ATAYRAT &0 AT T F
et g y=e e & s o g

o IATE A qREdAE T [fET qr o Ao

« Hatgq giaeatd=i & ger [geor oo sie woeitaar w1 GEwer fwwar

o EH & /U I F w® A s oad

« gex fAgizer Ruiat w1 qATiEd T AT FIORT R FRA FAT

. Tty soe Seq 9% =9 & S ger [ it

o ATH F AN FT &R

T TT FA AT TOHIS

i w53 A g A ot 41 s g

EEE T BEET 9w F fou fima w9 g Iargeer: R Jerea

AT T ITaTe AT HATAt AT ITAHT WO F A U

AAAATAS ICME § AWEAT ¥, Aedi & A4 § dgd d=7 ¥ U1 Far gl SIedw: UH
ITE F 100/-FAF F aSTH 99/- X FHAEg FRAT AT 2

BILEIL = qgfa #®, yfoeafdat g [gifa fiwa &1 soam oFifas o Fyior &
=7 # o1 T Smar gl

AT ey T T F dgd gt TR ft And S FFT @I, ST, Aavee AN+ AT
AR ST 37 8 #fiw fiwa a7 fi TR

BT ICTET F FH HHG 9T G AT ST 2

CILIEED HAT-AAT Ao TATHI | AT hIwd ol ATt 3

qeq ST ST AT I T ATAE IR AT FATSA A FrHG TF ATT TRl F ®T H U Bl
AT F AT T ATAT B
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S JHIOT  (TFX)

ATHIET & Hag H, TAL FHT qEAT | AT HAC F g, AATT FHIAT FIT IaTE 6
I H SYATHT HI AT AH ATUT H, g ITAHT KT IT9E H ITAs I<ATGT ol
THE % AL H gid &, TATET Hied 3T TS LA &6l UH qHaT gl

yAIeE e & "6t o/ afkfEteat == e @

RCEANNEIEY

o SEETE

- s

.« FREWT a9

« TR FFLEAT T

RN

A w1 FEir FuAEr g R Smar § e 3@ AIesl W oa=T ST g% S SN
TH SUVRRIAT FT IAh GrAgTeEs® TN 90 IqAsd FAAT AT bl AT, SWE 39
SYAMNET & Y& FAl g AT THH  dgd  AWd TEE & Eaeer o\ d

(e / ATTT) T B

TAIU, Agca 0 aTd Jg & 6 ®@9ed & Jg qT HIAT BN T Icqr@ e ITATH
=T ST Ar fAfes [=Eiert & Arerw |

SEE 9 UGd % dgd, AT "/ UTgRi R ATHE d=dr gl =H Eaer ®
fo=tferat &t w arfied |8l g =H "¢ T\ A7 [Aaeerr Wl FEr Smar gl
AL AR, avce Faeer 9qe w S=iedt a1 oqa @feat & TR & a3
TR § farra BT ST 'ar € - U& 'Y & 'Y Y d 'R 99dl U
T & uad ¥ Fuiar @g gEw Geear & G S9qr g1 SATEEe 39 A|qd &
TEAATA Wedl Ff2al T UwumHist Il g AT Smar g1 &7 '\ % S9d ¥,
fAATar U oiF AT A WG S9dl g, ATE ATANT Td GauT fawdr & 3w
UTgd &l AT Eohar FHGr & F&7 AT § @ENT #d g T e 3= g&d
faehareti &0 St 7Em § AR #3d g 3H 99a &7 ST §eF ¥ § 976,
T, Fe aife o= % oo fofam Smar @) 9 6T % 99l ¥ Usiel ok w9 o
I T F IFA H UF ST T (ST Aa7 81 T Usie HHiarst sfiv oFt% ATy &
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= fT T A FH oFA g g TE U afe SR agad SF Fufaat & oo
SYTE Bl

i O O e 0 O o R s B A

e S9et T =99 geEdl ® TE & faguer

Aaer & I9qH 9Ad H A
Arfas foaeer o [ (Thaes, 99T, A, e e, i, St o)
AThfeaY & foru fBfve wywe & G=iery Sudsy €S9 o AT, gEdl

o\ J o o\
Tashd T, TSie, STy, Taadeh|

e P 1 R L O A 2 L 1 PR O s 2 ) S A A PRk LS

ICEIEC

« TN BAYMEHE TF §F AR & Hae B 99gi  (@sh) & fAEir iy

GiERaT FT GG FAT g dIh 99T SEeasarel, S&<al e fgal are
IAATRTAT T T IO ATAT ST Hohl

T L - B = 1 R 1 1 B B e e B O 1 M O e
RIS CEC Y 1 LY
o SAGIETERT ST ATEH il (ATarst 9¥ 919 Hhisd Hdl gl IS0 & oI,

s, T, st &y, foveay, Ay S AiepaE IEH

o AAMAAT ST TTEHF TYg 0 S(Ead Sl &l IqTar gl IS & oI, 3T

qTHTSTE &, sfiae ST, safhed, T 3fT gfear)

o FEAR T UTEHF FAEX T¥ MITRT gl S0 & o, sitdadred |adary,

gifdT Hex UTge, AT TLTAr i 99 @Iad|

o WIITer® T 9 TG, 39T, T97, Tid, a8 AT THIT ST ATesd 998

Al 2l

# AEAHCUT/AIA qATAH ATgRT B ARG HLAT
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¢ TH FN TF AL TERE & Ha AGT-FeR[ $He a91am g, i ag [@aw
WTHE & ATHAT & TR & Aqa [AHT Jrefer il i J= )
TASATAT T TAC FLAT gl T TORAT AT AL R0 Fgl ATaT gl
# Rafy feieor/saet Jeerer 6t Rafa fFefor AT

o Orforerf T ITdETet & fRunT #§ uw Ieqe SR aie wfE fAwRm s 2
« THAFT Haoad g T FEqel ST "arelt & A " OHONT AT ST HhaT g
At AR BT @IS B TR FRO WA qH

g% Sic ;T arfaT §. ..
THH IF AT F I H UTgd dl o0 § I HAT AT o7 He gr gy g
3% 9T RO AT T TS IA1E AT HAT H G F FAE Fd &

qifsrarfr fiF T fi A 7

. wdrhraw Ruft: sow urewt At srr-mfA, e, AT Agt 9% B aEaw
T FEMU| ST FIT SN THRT U d27 I2@L0 g - o foher off o=x
FE F AAE IgeT & Ifd #Xd § Afhd o 09 qTgdh & AH-gFqH 3T

gfa & ff s
- FEE Bofa: o9 ueE AT qHET T T w1 ST I ardidd
ATH T A

. JgVETEH® RUfd: AT UTERl ¥ oATTh IUTE, "AT AT O§iE % AT

ATAATHS Hag 9T &9 &l
TEEdt FT IIE
T Rl 3T AigArs Il & forw Iaarar it [Egd g@dr g9 war gl

o ITH TAF AT F AAT IR A= F ofT =Er avg 7 Aterq Frar waAm
2 (T, wigwT, fra sfiw " € R diEn
ET - AqehiE A, Rerere
qfgdrd - <& @AT @A ScATE, Tl i <@ Fd AT IcdTR
fheT - arel & WM F I, MHAT ATee (FILAT i)
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WA TE - 3T F@d, gRAT § a8 & fou e

oF AR FHT Al gEUl # [T AT qaehla a7 dg@l @ddeil die g@e [[Frial

78 & are Tifsrata

ENE
o FIET UF fAharT F ScIE AT IME * THg H UH Mg A9 ad &f
FATIS Bl
o TEAM & HATIAl &H @IS 3T S FLA I THAT &I FATTST Fgl STar gl
o THAT T, ATHHLU IcUTE, A g T ATHHRLU, FIST & &T § JET AT gl TH
THRE F(ST gagT THAr g B T Scre &1 oA fREr Srar g
EIES]
T QWS T dAiT H I THRR GHAET:
"UF FE AT, %%, g, TfE A7 ST Uuw " g, Rt Iwew uw feekar A
fosrarell & @¥g & Feqell T HATsll H UgA HAT T Sre ATAETET |
FLAT BI"
T #f T @Auam 2:
o HiT dgd as! "4 2

o FT AL ITHW Tl

o TS AT HT TAT FLA FHT ITHLT 2

o T UTEH F U wEEE F oUF Aq1A 2

Fifew #1 75T
fafee o S| A, BeEito, aes s % o #ifdT F aga 9 wEe gl
FifeT F1 TET

s IR / 9HE Fiegd 9, s dar

THEE frem, ot T, uHers, 29
e sty g, ffwr arghmT
oI ST q¥ed, Aqed qd
GHCT TferT =&

ATHIT A G 5 Ugay9l ATLmuma

11
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# qataor ThfT:

FENT AR Hl hiAT g FAFEd & (o0 Jgd T4 gl JF UH STl
AT/ AT Aiarateai & onfie gar g af 39 TFAE0 ST 989 97 o
A= FAT AT AT A9 AT ATRUl THH 39 Arhdl H1 AT AqTHA g Sl
FTAAT F 92 THE X UNIEd wAr gl T i siw afata wna wa
STar gl iy FEr # o qI U A HIE del ST g Sdieh A

T AT FEH Fgl dl 2l

FOT SELIEEIR]
et e
T il 1RET
Hifaat BELIGET
EIGRIN MIGUEEID)
IEE LIRS FAT

(B Tt it wew B § oFaE R

Demographic

/ Cultural

Company
Political

Lol ST i ST
o TT THE WHId® [HUF @ H HaT FAT @
o THMW H FUAT H FAAL AT @AL TF GgA & AF HATE FA H WL
et 2

TH HHA H:
ST dgard @aoe TOIadl § J@d@rd & H0 a9d o

—
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2001 1 SRMOET % ST & Hale® 60 A ¥ FAT & wAF 7.7 FULS AN
(7.2%)1 T2 1991 ® 6.8% & FfF T Teequasl & IEN, 2021 (AT 15 FUIE)

¥ #g@qul d&dE@ g ST Y@ gl TH HIAA H HTREIT Hl A9l SHIhAT &
AIETE AUAT FaATe w BT & % FHAT grm

3areYur: AT qar Fudl it gE FEI-ger qedrnl SIef & 3a & /AT
B B o T Ll £ e 2 M 1 A e e 1 ol e e B 1 e i e A
a8 == avg, G AT & fou umdtenrs Arew s, e &6 v
femmar g sir s fo<ita fSamst & 9% 3@ & =1 & =rEa wwar 2

# WTRiET REe

ARt e warfer F U gAqE yEe wRA & dE9g H UF o Hgcod Ul ST
ST ATohe T O0FT &7 § ITAN FFAT 47 8, a8 8 AThie RE=| Amhfer Ra=
i =t & T ST gar € (FOAT k ITH 9Tl Rl Iqsddr & ST
)| T TH B

o FHUAT FT HTHET fAATT

o wTHET fEw fawmr

o oz TH

c C O\ c
o SI3cHld Hlenlad IXdd Usid|

ATt REas @it IqAfrar
o AT TBA FI UTEhl, TAEATHAT T TATALIT & dga< qiish o qusd & forg

STHHRT THRT FLd il EdT J&= Far gl

o TZ UTgHh Hadl H Fogd &ed H HIT HLal gl
AThfe e & forw Sy o S Tt STeRer
1. SAe TAAT Sdl B TaeT

13
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2. fadias aeR AqEeT™ 9% 93Er Y
3. 9TATHE SqEd™ & oAfgw wa

o STATZA TAAT

o AR HAE

o IMYFHS HA T

e ‘hind dHg Ad(nd

PL-
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TR=
Ff-Ff, O 08 F g & G gar 2 Fwfefea s ¥ e =™ F o

SHAT GqT FIA F aA

o IAMTH IUTE H GURA F [0 ATgH F FET TIEIT?
« T F TR TF UgAd & U quwr had TEdr gATg d smaeTdar g7

e 3T FA (o0 ATRfewr 9 Fhaar = fFar =T 82

o AT F FUG FT JGGT FH Hi?
o TN HH OFET 2?

o ST HH FET A7

o TR HH FEHT FR(?

o = waT g

o  ATIYTEF HEATAT HT THAT FT Fedl

o TISTEA T ANTT EHIFAT il Fefl

o TFHTT ATTAT JATH T FeAl

- v &= & wer

IERIC I CERU
o STTERT FAAT F I FAT g, 3T Tg AU & T T THRET 92
T TSEd & &d T g, A a9 AT 99T w9 o'@w A 82

=9 TohaaT @t FATET 92

- R wH o e fRufa o 22

Tg T ATHRI o qaeq® A< Bawon 98 9=91 ®eh 9 gardl & qa1d o o
HeZ FHCM: A G (A9 X grie @rarn), 9«9 ofic ST Far w0 weHal
i e =Ea™ & Y899 &7 A F3d iC geasd & U e #r g

15

—
| —



I“‘ ‘,}.‘—
{NFTEM Mi® F P |
T T =EaE™ F AEeTd TEEw gl RBagne st wWofr Bt s

ATt H = w@d g

2. ¥ fEaEor

FT FOAT g7 929 0 S a1t IR /AT ATHIEF 82 ATH ITHAOFT HIY

A& d91dT 8, g9 U ATIRE, 9 q09 T & IeaHd i o avg | e’
IEd & IH FAATG| (X ATAIES® gMT d& gl STar g i @war g & awd g ¥
TOTEAT gl g, dl Teh ZIem<h o 7% § a7 T od 21 UH AT T qa4+
STFT % ®T § UF AqATHG oA FEww, (@ sie grie @man)  wtEa #@
TEF AEHIF (@A Y AqAE @0, ST T8 §a1adq H [ata 7§
I FHOM; 3T AT (X (AT 3w A1) &7 q@iaarsd fowfaa w3

2.1 99: Fg 98 WA g ST At @=t Fw O e ¥ "qerw " F are a9t
gl T T F ATH GFA AT, TRATAT a1 ST 4F a9 g

2.2 gFA W: Tg bl "ermde o= T aeqel/Faret it AN, ToIed AN w0
W FT F 8 FAT goll gl Tg IRATAT AN & FAY FIA 6 [0 G gHET

EHEL

2.3 IRATT AW: Tg TFA AT HeT IRATAT T, FH T F ITH ATH gl TH
TATAEE (AT UH Fw-TF o) T FRT ST 2

2.4 & ATW: Fg URATAT AT "HeT AT A ST #W g ATIAW At A
T Smar g
JEHT 1: 31 HTH 2020 %1 9TH afy & forw wir forfdes &1 sy fBaer

I Revenue From Operations
II Other Income

11 Total Income (I+II)

v EXPENSES

Cost of materials consumed
Purchases of Stock-in-Trade

16
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VI

VII

VIII

IX

XI

XII

XIII
XIV

XV

XVI

XVII

XVIII

Changes in inventories of finished goods,
Stock-in -Trade and work-in-progress
Employee benefits expense

Finance costs

Depreciation and amortization expense
Other expenses

Total expenses (IV)

Profit/(loss) before exceptional items and
tax (I- IV)

Exceptional Items

Profit/(loss) before tax

(V-vD)

Tax expense:

(1) Current tax

(2) Deferred tax

Profit (Loss) for the period from
continuing operations (VII-VIII)
Profit/(loss) from discontinued operations
Tax expense of discontinued operations
Profit/(loss) from Discontinued operations
(after tax) (X-XI)

Profit/(loss) for the period (IX+XII)
Other Comprehensive Income

A (i) Items that will not be reclassified to
profit or loss

(ii) Income tax relating to items that will
not be reclassified to profit or loss

B (i) Items that will be reclassified to
profit or loss

(ii) Income tax relating to items that will
be reclassified to profit or loss

Total Comprehensive Income for the
period (XIII+XIV)(Comprising Profit
(Loss) and Other Comprehensive Income
for the period)

Earnings per equity share (for continuing
operation):

(1) Basic

(2) Diluted

Earnings per equity share (for discontinued
operation):

(1) Basic

(2) Diluted

Earnings per equity share(for discontinued

17
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& continuing operations)
(1) Basic
(2) Diluted

a fFar ¥ SEw
o JIMMT / HAT TSTE
e 99 U {Ie HiT FrEq
o TFA ATT
o oY, AT ST werEeE AT
o IRATET AT
. AT FTHTS
. I GH
o AR GH
o Tad "§ATAT " T
. [F 9T
o STHETETIOT ATHAT

3.9 sfie
Tg AN T X il |\ A= Al a4 §! SHl a8, BH Us AT |99y,
AT, SATHE 7 aqThs 92 doq offe & drea9 ¥ s A< Rufa &t S=
FAT 2l

Tg A T A "@aEt ®7 aud #ar g %S9 "9rdl w1 g9 & 91
w8 fEaaua BT ST gl 99| offe T g gHE 39 a8
YR = IAAI0 + T fiT TfFer (Assets = Liabilities + Owner’s equity)

31399 fic F weF
« AT GqR/Et - UHT §9RET Sr AT 97 FW 99 AT N 12 HEEl &
daT ThE g1 STOIATN IIEO S Grdl H ST, T @I, I &5, 91
=T ety g
o IO GURET - 3T SOF FIA F ST T MUHl BH F UTH ST AN 2
ST A, ATgd, TR, B (4, FYeT AL gl
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o A HURMET - ST FH F TAMHE aTdl die Sl SUh &l Ao |
fihe 721 gt g1 3Ereeer ¥, widirse, SuaifRar su7 enfy )

. FANMN TASIRAT - MTHRT ®H &FT a7 WA B o9 ag "giH|l &
HIaT FHET RN IO 3T AT 9T, ol 3T G0 &Y, AT 37
A6 Aed A far & O e 12 w2

- @&t sEfy it EQIRAT - ATHT FH UL FHRAT (A FT QIS 12
L r I O - 10 e T B 2 S e R ) B o o O - e .
qreq T Rar ox adft quaEr & "Hiva gid gl

o Gt (wiferm At ) - wifew s BT o e, AREE ST &
oro fret off AT #T merRe, 91 & Ol Y TITIET R o e | 9l
g o w SIE [

TaeiHt 2:31 919 2020 9% Ust fifee it S&iw ofie

(1) ASSETS

Non-current assets

(a) Property, Plant and Equipment
(b) Investment Property

(c) Other Intangible assets

(d) Financial Assets

(i) Investments

(ii) Trade receivables

(iii) Loans

(iv) Others (to be specified)
(e) Deferred tax assets (net)
(f) Other non-current assets
(2) Current assets

(a) Inventories

(b) Financial Assets

(i) Investments

(ii) Trade receivables

(iii) Cash and cash equivalents
(iv) Bank balances other than (iii) above 4607472
(v) Loans

(vi) Others (to be specified)
(c) Current Tax Assets (Net)
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(d) Other current assets
Total Assets

EQUITY AND LIABILITIES
Equity

(a) Equity Share capital
(b) Other Equity
LIABILITIES
Non-current liabilities
(a) Financial Liabilities
(i) Borrowings

(ii) Trade payables

I.-

s

N
M R

S FPI

(iii) Other financial liabilities (other than those specified in item (b), to be specified)

(b) Provisions

(c) Deferred tax liabilities (Net)
(d) Other non-current liabilities
Current liabilities

(a) Financial Liabilities

(i) Borrowings

(ii) Trade payables

(iii) Other financial liabilities (other than those
specified in item (c)

(b) Other current liabilities

(c) Provisions

(d) Current Tax Liabilities (Net)
Total Equity and Liabilities

dog sfic ¥ I
o Hufy = A0 + IfEAT
o HURT F AT (TEA)

« AT () IJJATC (HUTT 9T FHE F7)

- =R A A
. @ Twr "eE
o FAWTT (FAAT IEM)

RTINS &AHAT

4. FU T WA
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FT FAI TIHE BH & Al X A@HA AAS & IF qAHal & START & a H
SHRT T&9 Fdl gl 9 Tg A9 § Jag Foar g & =aqams =39+ & o
TH % 919 GITH AEal g AT Agll FBH Kl Tedcl GG, ATT @Al w1 AT A
AT AIT WO A TR k[T AT AHGl dl @edwmar grar gl e, =aw
®T , AT AT8d & T Fhadr, #0 fiT 9 9%a Soad AT ITIRT fham amm «m

4.1 TFET YATg @aT F "qew

o T TSt BT 6ed it W@ Teea-ged Aateiedl T o
wfafafaet S e @ Powy T8 @ W g Fan ahEaREr e
AR ATAT | we o Tat Targ flows

- fHaa wfafafemt: @& safa & ool & o= [aet & sfere
dT MY ¥ Fig AT 99l T8 ST T9hs GHFAT H ATHA 8l §

. T afafeat: #®e @1 T Jare e IRTEEEY IREE A TS
T IS F A Y HYEAr ® ufEdd grar g AT @ AT 3T
(TAT, T, I, ATHT)

gadt 3: 31 979, 2020 1 #HTH a9 F forw usiteng fofdee &1 %o won wade

Cash Flow from Operating Activities

Net Profit Before Tax

Adjustment for :

Depreciation & Amortization

Extra Ordinary Items

Interest / Dividend Income

(Profit) / Loss on sale on Fixed Assets

Financial Costs

Operating Profit before Working Capital Changes
Adjustment for :-

(Increase) / Decrease in Inventories

(Increase) / Decrease in Trade Receivables
Increase / (Decrease) in Trade Payables

Increase / (Decrease) in Short Term Provisions
Increase / (Decrease) in Other current liabilities
(Increase) / Decrease in Other Non Current Assets
Increase / (Decrease) in Other long term liabilities
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(Increase) / Decrease in short term loans & Advances

(Increase) / Decrease in other Current Assets
Cash Generated from Operations

Direct Taxes Paid

Net cash from /(used in) operating activities (A)

Cash Flow From Investing Activities

Purchase of Fixed Assets (Incl CWIP)

Sale of Fixed Assets

Profit / (Loss) on sale of Fixed Assets

Other non Current Investments

Purchase / Sale of Investments

Interest / Dividend Income

Net cash from/(used in) Investing activities (B)

Cash Flow From Financing Activities

Proceeds From issue of share capital (including
Premium)

Proceeds From issue of Debenture capital (including
Premium)

Share Application Money

Increase/(Decrease) in Long Term Borrowing
Increase/Decrease in Long Term Loans & Advances
Increase/(Decrease) in Short Term borrowing
Financial Costs

Net cash from/(used in) financing activities (C)

Net (Decrease)/Increase in cash and Cash Equivalents
(A+B+()

Cash and cash equivalents at beginnings of year
Cash and cash equivalents at end of year

FT T ReHe T AWHRY
I EE R C A LI
« ThaET T%e emar 82
. fraaT Ae FMeRear @2

o 3T ¥ Graar Twe?

geq

I8 Toq A< Fawon &1 99sd & o0 srosr UHATT 9ned® aqd & g dgi
JATAT AT g ATIq Teh o0 |a1e@t i UF Beqa ge@dr Iuaed g, AT § ggar 4
FAET Far g T AT IFHT ITANT FI
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3. 3T 3T dF Fise
fawer ¥a

ffie X dF Flee

et ZrEEm F T\ f7 IH E YR | 9T STar g sfi aers gwer
ZEEaT & A @Een & s wWodaar v | ozew FeE & @t &
oo oo =7 ¥ 91w g Afeard g1 ATar g1 Fed &1 aredd 98 g B e
TTLTLAT, TITHT F AT F 98 AT FAGaT & dfasy ux vy [y & i
TATEl % HIEATIgEE ST ®ifos €9 ° A9gd Fgu e ¥ "Aegq A
A9 H UF AGT TET qT FRG

Fg THE a1d 2 o7 Bt ff SWRd SEET & o9 SR e S ¥ 9 e
gl ATRUl AW e Jagd, Fwdr i Fee a9, 9 =g, B e
fErguor, it stferrgor & o om, Fefie oot e anfs snfoer g1 aeaa & &2
I FAGET A NG, FAA10F7, Haemsi T Igararsi & @i ATIEsi @l
AT FIAT gl gl gIAish =9 HIAT o [0 TH UHMSee &l HH T¢ @I ST
THAT § ofehd 3T SAAT =T AGLUTOTSAl K GHSAAT g, Al a8 HAT AHAI &
Jgae =T § R oS #E A, A ' § qEerdt @Al §, UEwsde ® wH 9
@Al qiewa gl

SIEIE | C- C o B A

ot T yeqriaa 9AriERl F 91 AE9iaE A w99 #799 F o uw
STHT T AR &0 U YHE IFAES § § UF & fGeqa aRdeHr Rae 3T
STST gl STAT gl TEH ScaE / HaAT, & oY, @A I, &, agdr,
qTeRedT AT A i fFgue & adt fGEer amfie €1 T dseifaed gd g 3%
T TATT F AHFAT & [0 H&AT AT TRATUIRIOT i EeTwdl gral g S =4
IoET & O @ § qmEm Srar gl Feest 9 Sgwerarst &7 weqa Aega
gFsET RO § O #1 a8 Agddel ged grar g S 9RgreEr s &
FTAZEAT H The FHAT gl FAGET ToET &7 f5a Ber yq@ 7ga T@ar g #+ith
T2 UE Maead & o =aam & Fag & &1 Fvg o9 % O agagr g
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grat F1 i F#ar g1 9o gt TR aredr Wi Y smaedswar 7 gr, et sram
& T Y=o 7 Gearei & WIeAW ° HueAAT daedd gl Fs STHT A JATHl Al
IAE AT FHFAT H Agd ATHF TAA Al @l HEhd g TG Ivg AATGl @A
grehaTell T 9T HT MEeTFRAT Bl gl (SHE Foold S ANN & HIH Ad g Sl
THTSee &l FHH T TG FHT AMGH Agl 33T Thd g, dihd e o T@ Tl sliY

FqUT A AT qTHHA AgAT &l

o A oquel ® dE@iET G 9T qgl HAT AeU i agi g9 iy
e F auq fuger f&E ¥ foxtw GEeor Peea €1 =3 G s omEr
APy dgd AT § FW FedT g1 greith, Uh gfaeer {oe § g7 fiw f
FATT AN AT AT @A Hl TEId g MY THH FHIT AMTHAAT & FHILT ST
ofAer FraT g TH YAEI FEl WA g Y WEfh gW A YAEME F gEd
e & sfas g9F Faie dgl FA 8§, Ig AETAE g [ Hgdqu faa<er AT
qMzed e A2t 2l 7T F o7 W T wqAW g o awafas F 9 § agd qerw
g HT HATAAT A8l @, Ak [A=ad ®3C Al g1 AU 99T Ig Haqd Y
AR Ve A F A # g & e TIm Tees q@igae s 9t [ F
I H ggd G QAT AU Hith 9 AR Aled & T § IqN qohd
gl Usi fHaes a7 W Edd =9 Fq9 R AW " I@d g T SIEH-araEr
TTAHE YIE FIA &k AT qTeL Fwad i q9F HHT 97 F:qd gl T HeAn
STHT & T Anfeedw & w9 # ff ®H FAT g Hih ag aHar ¢ & 3Ew

AT ® 90T % 91T FAT ghud HAT g

e F wew

ST o U FqET AT B, ST Ud SATYE qEATaS ¢ ol TR HBH hl hiee-
TRIAT IO FIA F 329 T 90T TAT gl THH IRASHET X B & FAefeted
TR 4 g § fAEwer et g

THIEN  (Meargshi) &1 f&er
Tg A JAHENT g i Tg TEH H aF F TRi=d FHadr gl = 90§ 9T
&7 ¥ Fufofeag @awor et gir:
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YHIET # IFFar: H9 qHEL & qefiE AT 99eT qegiE F aw #§ uar
IJAaT gl T FE IATLHRAT qThATRI ®T F TRT g, q1 Tg FHIAT IThRl 9T Hl

" a1 ©

AT : FFAI K A GRAT H AT M1 UF FEr "9 g S OrErdr
F famm fRemar 21 Sdteme & adt v ffawon F oA sEew ¥ s
AT F q | AT TEeen #@7 Iene AT ST gl

FIHAT SMAEM: ZaaT & FLAT T ST qHT F 91T Ag FH A germ
g, T IeorE Thar smr wifRw afe @ uw A2 W g, a1 wHiex faawm &
AT TS HBH FT T T T Ioog [HAT AT AMRUN AR FH F AT HIS
HFHEHATSIT FT ATHAT &, AT S6/FROEET 396 a8 # o [@ars #7 a5d gl

@@ : =@ T H YA (Ao, WRER, ERgHl e) h dre H
TG [EEeor & 979 a1 F Tq1HE T €9 § gqrd7 JE7 Arigul SF
Tt yHEd F qe T & g H GRAT ST IAhl §9 S ARl & e
T Feia fFar SO 39T AR 9@ 97 @ T BT S o"war g s
e fcftr e & Bt off wfoger R & wfEw ft daraar & arar e
TaEar gl

e yedq: et d@inEr saa & o, feer J=eq uF 92 wfee gegr &
AR FT TF HgdTU 39T a9 STar gl S & &g 9 ¥ v 91

& oY Ue 2, Aavr deadd, I BEHE, TOHIdE a9 e S| v JTIESl

H FEa™ & gqE O IUAftead ® IE FIAT AR

SELICIMEERL]
ST &7 7g @ FHed 986l & are § THl JhAlnl (Gaeol i el
FT :
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SUE: = @2 § IO & AFae & Fuig FAr Arfeu- JeEArhl fEEer &
ATT-TMT Tl ITANAT Jg AT FJaer =gy & =6 0 997 7 g oFoiq
FT FH & IAE H Fafgd wls JUAUT ITH g

Awior gk sk wenfdr: Sdtem & &g A & w99, wie
JAAPE AT STAN & AT ATAT THATF Higd [EEATT TERIT & a1 § B&ega
faor gaT =mfem TEe AT F §TT IUART AT S ATl gErad qefeer

% Hag § FF e EQd HAT AEeTF gl

TR SR = f[{a

T TF Hgd U @€ g FIH S99 IH dgd [&aeqe | @I qTHIE G s

AFHEST T AT TSR ATHETT H 3H @ H TG AT AT
SIANT FT AHR: IAR K AFE TR T ITAT Fqa2 &l [giRa F:ar g
safs e g aut &1 fFFwm 3w afasy fit d9mEares w1 od@6g oA

o

AEET & AN TT, IMAHIod (AR TAEAT 6 ATHT HT Sool@ AT ST

IR AW Ioare % f e @ R qAriud #RA R SAEeThar g
qTeh RUETAT Scae i Rofd &7 e w2 6l I T S99 [AvEs &
WY I¥ IATE F (o0 F% G g, 7 ®H FRT AfSd 6 a9 & @€ fT q0
FLA AT AFLTFRAT

gaafar: o & vfaeadt & 9% 6w S99 a9 F 919 Ire H
giaeqel F FqHE T ORI IR FAT ATRUl FH FT IAeqdicqs  aTd, T
T g, T fohar ST =ATeul

TRASET @ R A d=eT

Tz Bear ufFsEr & @ig oed &1 9R=T gl qFend H, g9 qIRAeHr Al Fd

AN T 3K Al H AT gU HAT H TRASET FT q0G Fd 2l
ST ;T FAFA §UAl AT dSr Aty At @O S "ad, 8§99 8
T, FT= 3T Toheeae, aTgq affs § fAaer &t T & aw § Jahned o
et g1 a8 A §% ¥ gmata w7 GEr S gl
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Frashier ooft: 72 soumafy & forg Rarfedst % a1 % & sEegsar
qafed B S wY "I Al @S, aqal w0 eaaer  Gefee Tt & 3Iee),
i @Al ARl 9% TH I29T & o0 9%a wiee HHAT H HSET &

B Twwr ¥ E9: afEeET ft 9 AnE BT SqEE A F 9T, g6 TEh
U o7 F yearEd #@d AT GATaT FA Al AEeTHAl gl 9% AHQ ¢ e H
AT AT AT FfUer T F T 20% T 25% IF AU HEEM FOEAT F
foro oSl o+t & =9 #7 Ieaa G ST =R

IERIPEEREICEE EECRR I
T @< HgAdTW g Fith R aq F [\ & fdwer i wmn agi Statad
AFel W AT g AgEEl F FERT qead 9T & afedt & aqAET ¥ gl o

Fg AAAT 9T AITT gHT AMfgy e AT F O aqa™i F ® HOoyeqa
T AT sEeTEar grar gl

FqATHT o fAEeor: s fEew Toea &6 =g & 9t aeget @ uw REE
g ¥ Tfye w0 9 FEE A7 ATAYEdr & i AT UEh Hgdqu faae
gl T A9 ST I @Tar ot FRT SATAr gl dAqErHa e e e &)
T F AT K AIHET FT AT gl AfasT T faeht #7 sihsT wH T ok
FT AAAE FIA G qFAT F TH THE Hhd® g, A0 IH dgd qragrt o
AT ST AMMRUl THT d¥g a9 JaeT X AqTA @Al A7 ATAE AT
SET ATRUI KT THME sl T Fare & o0 A @y S &

FquTAa dog dfie: 9o ofic tF =aea F TW & I9idr g osiT TEH §e
Ol 3T a9eral &1 Wi grar 8l So-98 Faad 9@l g, a@g ofie &7
AFTT F2dT gl Tg 99 F &g T IF ITIRT F7 z4iar gl a8 e off
Jgd "g@ul g ST AqATHA detd offe & ®or it T saty & forg Srfieme
# fe@mr Smar gl

AUIAT THGr TaTg: BT FF it IfAEfeaal & Jgq a@al & degdig AT
TATg H @iod & [0 d%al Ja7g [Fe Aga@qu g i Ag UE deer Su
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g T % sgaam™ 99l F7 Y9YT FH FAT g Y THCU ud IiRETead gt
* HI-F1T AEIAF BT FAHAT & T A FAT g T FAT HLOT JATT
Farer & ™w o daeTE gl

qe JquIa: =i sqoma et o & BT @eeT F 96ds gid gl o
A fEwer o e ofie ¥ oy g9 €l T dqOTal AT ITENT EH O
ATIIEAT, TAdT, TRATAT Se7dT Y arghTerd Ny &qar 9¢ fTogofy &9 &
e e O T e 1 O G O - S e Ry 1 DO . 0 R 1
IR T TdT AT AT Tk R F T {97 F osAvg g AT Al T o
TS @ AqIEl Al TA1 TH FAATT F q1 H AT ML T
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gagasfierar &1 fFgwor

T UF SEH ToATwd Jod® g STgi deaeg § T@ =93 § IRgad & 9 &
d9g ¥ U A= <@l S gl e O gw oWy #§ f[Afvw "@wrEa uafgedt &
IGd g S@l AT ar Toed ¥ Rge a1 ==t # Fig v § (S wg "t A
AN H ATATNT FrF) | A6 M UL, H I@d g 1 348 o et off Ageaqor
FEH H TREdd & weor Heer 9w gfawd Ghaar "o g

( 1
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e e sic  SAwr <

faE #§ U9 gogidd 9% Ud @€ gMT AlgU SEH =Haq™ & S|l &7
EE R BT 10 B 0 0 K TR 20 S R 1 £ s e R 1 B N D e
gl gaTEd SEHl F "TI-97d 39 SEHl F YgYd i oI T SmeT #fiY
STHT =TT

wiaereft faguor

T g H, wEAnt @guw W us @e g gedr § S0 Fque S /e
staeafdy, gfaeqet F g9 i TEHT AHAT FEA T WIS FT FUA FAT 2
TH.Tg. . fY.  (SWOC) fagmwor

TH T H AR § Hafq e, FASIEL, @9l i FAagi 6l ATedr Hit o
Tl g1 ag A FSt afREsETe F oumaer § & dAw R S @)

J% HfeT ¥ TR
9% I FATOF AT F Jgd O HEUMO TEE wAr g- Wi v w [y
FeTEe 8

TYPES OF BANK FINANCE

CREDIT m
FACILITIES BASED S———

CASH CREDIT

CREDIT
CREDIT NON FUND
FACILITIES BASED JE——
GUARANTEE

Afgr sratia gEge 3 § SFF Sawwar &1 [T #71 geaiawor arfae g1 g
AT, -7t smemfia gegmd 7 § S@H 9% Sgwdr & X ¥ IEE 99 I8

FAT 2l

Rl e g arers Ru s £ Adl 3
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F) TH AF: F@T T AT W U0 AeA@r g, A7 Th dAd F fow & wE wee
qaeT 21 TERT ITART FTFG AT Qreplierh TRETRET S8 qad, 999 31
T, FA(aE ST SEAR, dgd e & f[aauer & fou & Smar g1 9%
ANTT H AT & & fou d% feaadiy &ad § geF ®icad JERM
daf @1 frae 7w 9% SvEmr R o7 "eAr €, T MU WX §% ®
T oEfty Mg QM 9% FFET fil THd & AT TRAT HEHT aF
FEM ST AHAR 9T ATEE e 9% grar gl Edfaq @uae ST
SATST [ AHOIT FT THAT g T AT & KT % A(HL0T Kl dad GFdl gl
HO HT Heqeor "efgq gREata & fGeear & 9w W oyam [y sawr &
HATETH | FRM §9fr &7 T&@ried arofis qeem & &7 § o & qe [t

TEAT| SUTERAT T STHT T AT Tg9 FeAT I=2aT gl

o TH AN F AFHAT AHIAA Thal Y2 * e X far smar g
ST FATE &l q9ar T IREIT & Sitaq 97 797 gar g
o TEW H FATT 5 F 7 AT F A FAr § S T AWl § 10 A
TH AT ST TqHRAT 2
o U@ =W FarT FT squTd  (STUEHIR) & TUET GX TR B
Sesr o7 @l ®7 ¥ 1.5 ¥ 2 & #F ger AUl TH SquTd
T T AT § Ae § A= T TS g
T) Fqr HES: T AU KT ITAN BH AT FEAfT OST sraeTwArst S T iw
T TR, TATT ATA HiT grieeT, aaai &7 fEgamer  (wfge &) s &
T T Smar g wEefe 9Sit A i AREEE W6 6 g 9 T
SITORT, M A 9€ 36 Wi9HT SAF9ral & FEwd 7 g7 9 Sa-9g e
BT g, TH AEaw dF "wEM & w7 § oy S g1 dwr qw g oEiw
SYTHAT &l THIFd HAT & dae F2 e (Fae) &6 wfte (3w
Aded AT AqHAT Bl g9 F STAN FAA ATeFHd Se9dl & g AT S
IMET ¥ TH Fgl T Agl @WMAT AT AMRUN SF FRT ITAN HT TS
I 9% T AT T°oFT ST g1 A8 UH ACTEIod RO qEgr g Y T4 g}
AT AAAIRT FEA T AFARAT BIAT g Sl AT FIATT I AEFeTHaAT *
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AIE HAT F FEW AT T2 & o0 a2 #T dahd gl "1 AT QT
F ATATHF AT & ®T H oag® @I ATar gl
o W T U¥ AET TUZMT & M T 5 FUS & aF &l HHAT &
AqFAT T STaT 2
o 7 fAfyr arfthd wFa™ % 253 HET HHT F T | AGTF AHAT
2l
o o%F fAgiRa " &1 gos fammifug wm wafs aw 208 ATRE *
7 ¥ yeW AT Smoem SEreewr & o e artd s e 100
AT T Y, AT AELAF FEMA G 25 @M@ *9T gl THH | . 20
AT d% g "qEr HEmT F oFT ¥ e Fuoqmuw se@fF 9w 5 e
w0 FE Sif Ao F ®T W OIUHAT g0 AT ST
o WHHT =aATAT F WA H URATAT =k FT ITIRT FFAT ST TFdT 2
(AT AT & qead g AT & @ & o0 SUIRT & S
Tt dHar | fasht  OTH AFEr TE TH AF A QT AT WA
AT AT F g GRHATAT =Wk hr sary oAt =t g, e oo
1 arFeTgFar Iaqr & arfdw grih)

T) AEETHE:  FAT-FAT, IAHAT FH Tt g9 FT FTHaT gl g A<
AT qediwd Iinar & #Aread § Afdfss gaair f siw=ris =g #
Jgd FHT AT HEHAT gl UH R{eAFHarsi H T Fd & O o6 ¢ aE
T " T AT, SYTERAT F (O o e o sfaf Sfew & Fax
T 6 TOIT qEAT HiT SUAsHAl & M UT THEHd AT § AT o=
et 1 egAtd a9 g1 g, T gEdr F g osast @7 wfew §oER
TH FH q9T H g FRAT ST ATeu)

d% IR-Ff smaiRa gfar (R stafa gRar § w sao 5 feda) F o
e AT g AT guged A FT A@qIPEd TQM HA Hl AGIHAT gial gl q94
A -t smafRa glEae @ @R 8
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F) A A® HEE: TH TR & 9% FRT Ahal & @ fl TR F &7
H Fftlg T ST g%ar 81 AE 9% FT AU9 URH 4k ®T H GUR &
I T ST AT STaT ) a8 A @ded ® agd STAnT AT S
g Hh GUa T Awdl To-37e AT o ¥ §6i9d gl 8 3%
TraE Rwiee & Tifew § a9+ F o, fFerar afiee =it qmr #ar
gl 9% T giaar @1 % 9 FEer v Gure et it aw w5
THE FAM

g) F ME: T §F FET TR A0 T TEH AL g ST IHAT H AT H
Rwice & FO U THAE & FAL FA & (00 FRT & AT g1 Tg TH
aqad & HFAl T At At fd T FA F g&tgq gl I AF qX UL 39
TEdl GRT d% § AR Smar g oSr e oft [Afeer wtear § 9w 9w #
s oqae Siad & I giq & o0 8% TREr I5qq FAT Eaed® gl a8
AT AE HEe F HHM €, Fam o F uedl SuEmEY saege A #
STIN 7T Smar g, UF aqad w GWiAd & | Ararft &7 gge| &
TRE F ®Y F dF T 9 R S g

fa<far sy & i agaqe awr
et zrEa & A< @ @ s F O, e amar 1w 9 gl

Hohdahi— qLAAT, ATAVEAT 3T e &HAT IT A9 higd FLd gl
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THREE CRITICAL TESTS OF FINANCIAL HEALTH

LIQUIDITY*PROI‘ITABILITY * SOLVENCY

* The ability to * The ability to * The optimal mix of
gggxei:"t::dseert?olnto generate profit debt anpl equity in
meet financial from operations. the capital.
obligations.

1. ety ((Refifedn) - 7 G oifieat &1 0 =7 % oo afwatet &
THEl H qIAT AT FHAT A HINd HwAT gl TH eT w9 § Autated
AU FRT AT S1a7 g Reehr e S| offte & &t S|t 8
F) AR AQUTA: Tg TF FBH I GGHM QAT F AT H FdA

qOf F AIGE g Al HEAT & TS SUE gl AT IREd i 39
it 1 detda wit & g w9 gy ¥ fiae 9w #§ aRafda
T SToam ST UE ag " qfdE A%l gl Saedon HOEiE Y IAerR
A= gl T AW, FAu Tt 39 fastw it & "&faq € S
FTY @&l il a3g TH a9 & $ia¥ FhE I gl 39 O & fou
SY IoF 9§ dT@dl & IR Fal gl | diX 9% §% 1.20 | SAtegw

BT TS e A s 1 e e s
FIA AT = (FIA @YK7 / qQAH I94TY)

T) @RT IqUIT: T AAUE AqUTT FT UF T HERLO gl AN, g9 H
A H FA-FAT T AT Ti® R AT GANT H ®T H O OTHA Aal
FIA 8 Tel® TATH A gl gl a%dl g (AN 9% TH a=47 qO0FA gRm)
AT AT FFET 6T Frearas aid Fafd &7 Jdieiead dgl ®< qehdl

gl 1 & @ AqATd Sl g7 SqusHd JHET AT gl

@R AT = (FAHTE HART HET T iEH /T AATT)
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2. ATVYRAT- TE TATAT F ATH IqF FeAd [ AHAT Kl GaIAd wear gl Tg

Hgcdqul g ¥ a9 H AOq Il 1 T wA Y Feeet & o
fed SS9 #9 F U 99| 919 IOF FA Rl gHdr gl ATeul o
o0 &9 § A @ewor oY sog ofte ¥ afiwa Fefied sqamEr g
HTAT STaT 8
F) G AW AQUIT: 8 E AT AT Fgl a1 8, T8 Aqaa A feehl =+
qT g AT (F F AT ATH) AT AT T qEAT FwAT gl TH A
a7 a9 T g1 =T ¥ Wi R S o|swar g1 sura e
ATIF FAI, TG % o0 AT 3IqAT B SATIH ZET AT T Haer
9T ATIE ATH FNMT ~IAqH Tgd & IART A9qd 2
&8 T I = (& v / )

@) g9y 9T AIW: Tg ATHVEAT AqUTT KT UF AT HERLU g S Heer F
AT ¥ A9 F F@AT g A TEQQ Faa § Fafea @ "qur &
ATA ATH KT FOET FAT g

aqiRr o FmEt = (gF AT/ T« °@9h)

MET quar  (AieadY) - TE FAATT HT AAHE RAwAr # oHai9d wear
g T ISt W WO X el & TEaW e ¥ qR«ferd grar gl e

STTIeTs RO a1l F T FAA 6 [0 =S| it gHAr FTOIdr Amr

qEaqul gl I Y@ Y fHAT AT IH TN 3:
F) | - Shel AqIT: Tg ATATT ARl FIRT TNEE 60 T2 Sighel &

oo drwTors JTgdl aEIRAl & S quTd w1 qUA wIAT gl dih Faard

FAT TEIT T @I B, 3@ U A9 RU 59T ROT FEET 9=qr B, Ha|™
T Ao Rawar # U 9gd g WX & KT A P AT "/l

STaT 2

R - IEel AqAT = (FF RO / FoA Ziael)

35

—
| —



</ "
# N mo
gt N
-
Knowdedge . Innovation . Outreach ~ A

T) WOT AT FAST AQUTT  [STUEHAR] : Tg Sl FRT e yeqma A
o= a9 [y o9 F o S'Em R I o e qed g
AEH § & TH gl e o9 J9qdec 39 ¥ M9 Far g 9 T e
geal ®, 92 U& SUT ¢ T U wF Ar AUAT RO TR IAAl F HaE
¥ o et 9ATE g1 SMeL g, Iqara Sraar Afes grm, 9% grr v=dd
F1 FEER Fr S & FArEAe Iq|dr g Jgaw gl

TR = (Y8 TRIAT ST/ FA KT I1AA)

d% fviw ¥ T wE W)

AT T g8 TEATESl & g1 9% hiee F U Eed YT #WA k9%, 8%

A & ARIAT F AER IT S TEATES W OHSEI AT FEATHIL FA w1 A

AT gl qARASET Sa|t aET R, qedihd qehAr Sa+r gf feeqa grihl wiee Hue

AT F U e\ § W U W W@ FE & WEEr @ithd AT @ g
o WUW FHAT THHEAT
7w 4% g fFw oww sy Rfestm w1 oweewr Fww ? @
% /Eters /ARt [Eat & ARt & arene # AEeET # @A w6
ATA-|TA THIE 9¢ Aarers g It Atvas Rwieedt & g4t e fafas
g1 % HEYg H UFIS #MES] &l I@d gU hiee (XUl &l I@AT THS
gl THE FIA-HTT AESE Al HAT G, o [Atww s e aw
A F HeW H - 99 uguw FEE wmvr o=@ it ft = At ST R
AT & AT AT AEAE  wATSH TEATES Wi g ATRUl §%  His@Er
FEETT F g H g RO ff v w7 gwar g

o TERIT HTEAQAT
7T T FAT ST AgFperar; gefAr & emar - wUd &Har siw qiETed

AT, TAYE - Fg AT A AT SATET HT SATeT  Fq9Td, A9=97, Fg AT
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St Iueregar, fasret, arl, =W anfy; SR dwse s afwrean Y SR
AqfArst w1 FAaer

o AfEF FEEEAT
AT AT, STTRTRATSAT 0l FLIAT; TTAATRIGT; The el ST Fagraar e

o forfim sEgra
TRASET AT ARE- T s gfw fBEw, e [t $ei=d; v e 6w
T, seRferRaTy; o % "J1ge: &% =Ror, ATheie [/ "iedst

o FTIOSTT Fagrar
ATIIEAT STeTAT; ATT — (T Fargor; Sroaeisme g

o THEHT &HQT
dfERT 9T H ge wfee gearhd 4H¥t F ®4 H W7 S rar g- AR
(SITFAT &1 oF T i i), guar  (Fafgd ST § =799 d6)
RAusar FA FAAHT), TS (FAET F THIEX T IFE ANl T Gl
T TEA FT ANE) ST HOTEES (TEATE T GIAT HI A ST TR AT
THHT God AT TEEEarn) & &9 H OSAE1 Amar gl

o T gF A sk s R
9% AfIFT SmeEsl oY el & faEd Y FAET & 99 9% Sd §
SEl F S ARKTT "IN 3T IARMRAT FT TATIT A & Sl Srg oAd
AT % 9gad § #EE #d Bl F AR ¥ ITAYE AWl TEA Fd g e
e EET & HSEl & & [T 9T 6T 9=aT1 gl

d% defda st & forg agaqe qome

9% % 9T FAgK FLd GHT, FT I AAHE AR & T I FTQ a2l & a H
qqT el AT § AT A ATIATg Bl ST @ SEF FRO Ivg ATE A1 da1aq |
THETA FT qEAT FAT 92 g%har gl Fofoied 5 92 8 &9 w am G

Wﬁ'l'%‘l’:

qhe STHT @Td
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o T F ATTFaW O 3T F Faa @@ F wemw q REW w1 o

FAT ALY, SEar o1f g & fashr & sffawier o 99 ST @0 § S|
# AT AfEUl FfE qwe foEhT Fr ST B, AT SH mETa § ST T S
FRU F(H Tg ot &7 THI Y&\ FOT oY a9 & oq § A7 gig F
T SroaT AT e § ST HErIar

« THT SET Gl § TE AET WF K ATAS A=l 2
o HUAT ArFeAHAT WA FT AATAEH AR T RE AR AT KT FHT Al

TR T AT & FH ITAN H Gd § Tadadr ok Siee gl STl

o g WU HWT F AFAT ATAMET HAT SAT@T B oSie TH AR siw saemy

it Rafq F g™ 9T F@ET AT FASET AT GEhAT gl qfE dF Afeemrar &
form afiiwor § gy war g owite 3= s 9 F yede ¥ osme
T T AEEd H HANST HAT BAT g, THGT Tg ddalg «f Jar g &
IR I e A s B ot B B 1 o e L B o G S B A o I £
TR gAfEa wam

1 FUE 0T H AT aHeay aTq FaqmEr & o emmdatea B &
AFLTHAT AT gl TAY, % H AT Fd F qgo @Tdl &® AfSe HAMT

ATTF g

« AT K T(F FT TECH H T HAT AAAH T@AT ATRY FA((6 TaET

TRET gHT-99T 9T 9% gy AOaw F i g gl R e
fg =i Tl ¥ a9 T80 9rar g, a7 9% S F o"eg § TP /i

GEX IS

o T HE " ATgF [ AR F AW AL IT TR Agl HAT AT@T T,

TATIT SATIATAT T I IR GUg AT HI FH FLT HT TATH FLAT

FIRT AqTT & AR & [HE d7T g T2 @I M7 ATl

. " ©fHe  (Far wfee ©He) I99 & 919 999 a8 Tad%wgHl Jg § 6

I% FAG AL AT AT FAT E AT BT WG F A H AGSm ST gAY
e F qul H HEr § ghyg T G9mEHT wOoagd FH AT AT g AT TH
HFT 9% FRT 49 & HIS & ®F H AT AET @ gl IEQQ, {E '@ #
AFed Tl § AT ST ATiE
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I @Ta

« I ok 9 TRET o §% W UF HiS@Er A @rar g odl gac 9% #
TH 797 AT @TaT @iad & o 9gd atel § UF UASAEr  (ATI SHor
o) 9TH F

« TH FEH b T FH A FA 15 & T8 AT w FFiH F GIAEEE 6
IH " AT A gl

o T AT H 9T ®T F G2 AFR F AFE ddad § g9 qlh e HIavE
aed & w7 § fo F fFEr s

- Bl dal & form, BT ft smmamwr REEt & O 9% amEmst & g
& F gEd T Fih F Thal JAgRO w1 g0 @ & e SeEe '3
T qHAl TE@d Bl

TAT ST

ST T uger gF ==T Al ST Tl g, ST & SET qRANET & 99" 98 1Y
FAT gl TE IRASET BIEr &, @ 9% R0 S & g Eed® =i & a1
T BRAT ST wRAT 2 gt Tt g wr dWET 4=y 2, 91 ugel aars e
AT & AgaR GOEga g W SR a9 A sEeTwar g AgAT S
(B atETsETe & form) Mg ofF 9w 3@ 97 9%d 8

http://niftem.ac.in/site/Internal NIFTEM.aspx?menulevel=2&MenulD=143

http://iifpt.edu.in/ab-pmfme.php
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FIAT GETA
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M. qAT FATK
qIREFT ITeT
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et Aneft dfareaa
*sft gl FHIT FRT @EIT ST SArsAT
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