TSETATSIT, 1956 HURT 3 % dgd AN feraE=mad  (ST-TErEo)
G THEROT AN HATAT, WA GhIE, THIAd, AT, 9T & dgd U &&brad
TEATT
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1. 99T A9 984911
St IR I1ea
AT I ATIATAF SGEC Fl TgA Fd T 87
STHT GHAT F&ATd &l @Il FXAT g, SaF AqHT FA Fdl g 3 Jaa% & &4 §

ITHT HTAST ISTAT 2l

~feT gEx

FIET HI TgAM H IAWAT & TF AW FHAT & €9 K IgaET 4T g 307

Tg SATHAT & TeTAT FT UH Hged QU acd a9 TaT & (¥ 2003)

gl FET HT AT FE L2
o IUT FAATT 3T AT AT I TZATT FLl
o YA THAIET IAW UL Mg F)
o SMATIAHIART GE Hl TEATT FLl
o THEAT AT T TUTATH Hl TgATH FT|
I H A9T 32941 T ATH 6 q1F HATEG AT Hl qaqT e

o TAH IMIATIAF MTHI 9T &9 2

GECEE RGN ET I
ARM O AT
I AT T
I ATT A
3TE HrEr

HiS[ET FHEE T 82
o UTAwafdal T sreqds &%

AIT UTeH & AT T@d gU HEA il HIIAA Y

9 I AT HATU
Tq e e
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NI KIEIBEIG)

STt FU IATRT AT IRIASET FT FA9 [H F AR W A &

o IH FAATT &FA H IAHT AUAT ATHAT

L] H("hl(sﬁ'ﬂ‘qli QI\YI"II'\j

o ICUTEH TTHAT & ITASHAT

o AN TP aam Fir fAfFediwvor FomT AT
o oY TN wMfE F forw emferd seurel

It FaEd it FagEar & TgEw w9 & fu R e W geaiem &=
e

fomme 3T o7 (1987)9 U&F He9d" # dgad qaddl & 9% T T oW:
=rEgiieh = swdh F fo afq qgeaqe 7

Tg UF Hgd(U THEAT FT FHATGE FAT g AT UTEhl i STEdr
SELd AT &l H @ Fal g

=@ A § UF g9egd ae Y 49T s v awar g
Tg HIMBA & HEATIHI 3T Taed 2 & &7, 3 T H, ofi7 S
AT g% §qad & 919 =8l ag ° e g

FFGT H qgA/qTAAT qfHAT:

1. O TR 9T 990 g Sgl ST fUwel dqWdal # SE|y UgErd Shnd
H @10 gl Aecd & AqAT 508 ooufqud e & =Afh el fF=mw ev-
JEE) 21 MEad ¥ sqgad w1 fO=er, 1997 i a9Y, (1980

2. IHMEA 3 T AT B9™ I9T aFd 81 T YA § UE STHT Rl
E=T a7 99T 9T B # ET grar gl ST AUIINTd Ol 6 HTEAH
o fafys fFeedi ofir "9maarst W BEw #3d 81 F g9t & Jie g
F T oue fasie T A9Er T gl
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3. ¥aery :3aer® AT Iux W &g =@ 81 Far "@aEfda & oao g
¥ w7 W\A:FRd 7 FAAEE GHEIETH A9 § SHIAT gl T T UX
THEAT g 2l AT & a7 o= 3uetsy g1 Srar 2|

TH YGHAT H T SeNT-3 THRIE 6l Jagredi gf el g:

i, SFAEEMI® qFET I Hgsl Tgdard F AqWdl TA K omel | 9ar

IJAAT ¢ oh SAHIT A AFEL A APAEd g9 T AqAF grar g &6

Ig UF FER &8 & fZed ), 1995))

ii. fada, tF wEaw 99 Rt =afRe w1 gwer &1 g e @ Ew
AT gl

fii. TF AU Tq UF AR MTE WO Aaw F GrEAd | Tk forw
SO gl STAT gl HTHTSER §9hi & ATIH dcas ard ITHT wF
R EANNE ) 1 £ M 2 1 O e IR M 2 B P 1 B G
qferF FaEdl F TgEmT #6g), 1998)1

VI e O e 1 0 e R e e D 1 7 M e B T LU E FA R
farguor foFm STar g1 g ft FEgdr & U Sagie T gedied ar
STaT 2l

5. R 78 AWa gu & uw AEEEE BEw FeEed g, SIwr 89 feEmt
% g w FW FAT gF T Iar gl F FEEE IeET e IEw At
TERAT [F F TEd gl AEENAE G & Gharag &= & o @
TSATAT 3T FEHAT w1 A org ormm ST oaswar 2l

= . 1s@Ex ggEm aiar
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Discovery Formation

r

Insight Elaboration

Preparation

¢ Eurekal
¢ Deliberate
* Problem solved \ /
Incubation Evaluation

¢ Unintended i e
¢ |dea share

v

)

*Based on Lumpkin, Hills, & Shrader, 2004; Hills, Shrader, & Lumpkin, 1999.

AELIHFAT Kt ggae wq ¥ o ghard gfE=wr:
TEAT Fa9 ATgdh AU FA7 gl Fefeied i & I9¢ & o IuuhT gaer

FaT ST "war 2
« HIT UTEF HE 22

o ITEF FT GIUAT =T2al 82

« ITEF FA GIUEAT FATEAT 22

- UTe® e T FT O FA B GIL G2

AT T GAAEN FEET FAT Bl e TH (A8 SWg g @l qardAY h FAaEY
a7 A & ow ol oY TU¥ S=dl & S9N AT S rar §) Y daY & f6g
F qHHA & 0 IAWHAT F U T8 A@AF gl 99 39 [6gell w q9a4 H HEq

et Stgt ®E ame § ANEr = & 6a & 9%ar @l

IMAT FEH AN & Hde TAeqeT F AFU AT figdr &1 q8a4 & oo 3=
Fguor #AT 81 TEE AATET, BH IH IANT K TGTET FIA ATAT AQAT ST
IR #7 I@d fiT e g

UF I I g9 IA FICHI T GHUT FT q9T od g, dl Tg I Jree | qar a1

IATE FT I FIT FT FTGT T FHOTI

~—
I
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AR FAHTT AT §ATET ATEhl il A=Al THEATS & I H T UTeH
dag® ww [T 2 E whm o e woam ¥ W, 39 sae® A oum
T, THEAT FT TqT TG AT TH A HLl ARl THEAAT 0 G9EAT Fg AT 98
STTURfT

T L AT AT T H

o THTYM & [T Seaarsit T &

o HUAT gTRUMT FH FAIT I

o S el # BT FA &t T 74

o YT WIHATHF UXIUIHI & AT fgdtas a1 i qf® =2
EIERE R RS T AU E IR EA

FIE T O TRl Y

THTSE & HHEAT Hl dTF dAgl dfcdh GACAT § FHTGE Hl aCF AT g

R0 =i FH

#ff Tfiag fSE=er, A0 Sic &9, UF Jd ded & Jiesl Y emIs AT a7y
HEELIEIRE CIEE el i A Ll R E

g a=

ST qed F FA F GAR Irg AUT FA@T H GoFC AATI dg Th Hadr
qTE AASE % A IC FH FAT ATl TH A H 8-10 FE HA9T dd I Tg TH
gAT @ A7 qTf o @ qa6 o6 gAY FT FT T 8 3T g9 9 g % ga A
T FAT FE g el Seid @l fh g¥ a) fesmw IfRar ufEer i uw s g
At ST w|TRa gt off, 8% AT AW dIR 9 AT qEaT & ARr-die q@5ar off




<, ‘e \
“NIFTEM Mi® F P |

Knowledge . Innovation . Outreas

T AGL & @AM sfad g9 9w fG@s 39 9 i =99 YEgs & o 30-
40 g8i AT MFRE A JTEwET gt off 98 39 Aed W 9w
1. g AT ® ™ qtat & e gEer i aga afas ==
AT AT g
2. TR ATRAT w7 @I A8 grar g1

gfeq qds & dg7 ar@l ArSdr gl 3T &g Seed aqaral g A% TH AqrEseas
FAT g, AT SME BRI 39« §=r f&F IR 98 vF ga9 79 9¥ 4 & &
THA FT TRl g, AT a8 UTgdhl I HNd Fed H TAH gl Thal gl TaaT 1997 §
S fafdys uberet & e 7w 1,000 fF=m=T F @ A S W Al
o

WA: TS T oAEsdwm U fawew  atrgte s fe=ee, .. T
e ek T
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2. ITUAIAAr ST FIgEAT X FI9T Aled

SIBGEGIE

AT, TETeelT O, AT Zeqeld, YA WlehiH i S8 &z w0 F IATHAT
F & AT F U AwUF gl THh FATAT, g FHIAS -19 AZHRT gH  IeHefTeran
STH & g H gEd & fOu rearew-AiRe a9 #T UgErE #dl 8, S SN FoAw
AT rereR A9 Aar F dew & qid S A AT gl S YA 6 a9
H OEd 99, Fg Tgqell w1 eI\ @ Afeu e ®@eT § = q9HE T g

1. FT § ST T St T SN sATaT 87

ST #AfcR arEqd § IHT G9Ar ARl g, 80 A % FA AT FwAd w7 F
oo uw gEr AWfEEar fi o ArFeTwdar gt gl dEfedd €Y, SFAHT Fd GHT
fo=m gt " w@dt @ s {e v A g g

TSI H: TEIRT qF dTd ARN A R EHE Jo 9% w1 AT I /T
T H§ATEAT & g #T TU w1 it Suatewr F oo wryfEear <

THIf® d=F: TEIAE dF aTd A § TEArcHs sniedsd a6 ¢ wF A
THIA® dF a7l a0 [@-Hgig aedi &1 99 & & o [{u U |J9redi &
AIT-TMT AT FEEF IO A & O 9 A6 AR Fd gl TOIaw q= arer
ANT HHT FJHTEAT F q7T AU HwH FA gl

STt q=: SOHt 99 AT RN F U9TEr @ 9% w9 FEm T osmar  w ke
TT HETGAT % He & g7 9% Al hl FHoddT FLd 8l

THh  FATAT, AHEHAT 6 THL H S FGad & FFhE 9T I979 92dT gl =g
STt Y Mfsa Amfawar & o FEmde aeiemar ger Jieul 9, 39
U ¥ & 9 § "@=d 997 UF 98 JYAT A @EEar & a€ § qgG9q qrEdm

Sl
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What Kind of Mindset Do You Have?

Growth
Mindset

Fixed
Mindset

I can learn anything I want to. I'm either good at it, or I'm not.
When I'm frustrated, I persevere. When I'm frustrated, I give up.

I want to challenge myself. I don’t like to be challenged.
When I fail, I learn. When I fail, I'm no good.

Tell me I try hard. Tell me I'm smart.

If you succeed, I'm inspired. If you succeed, I feel threatened.
My effort and attitude determine everything. My abilities determine everything.

Created by: Reid Wilson @wayfaringpath @ ®@ @  Icon from: thenounprojectecom

&ia: https://www.astridbaumgardner.com & 47T 79T

2. GHTHAT 94

A AR =R 7 FFagEdr &1 AFad w4 & o0 G9Tear  Seuds
arfora BT ST 81 TE =@l WEfd g Sl AEErs e w9
AATAATHS® TAAT AT AT § ATh 3T T@qSM H @7 ST b STl A& a1
T HT AEFTFHAT gl THH AATEAT, AZ IATHAT FH ATE fooAmar g & "® g #
9 g arEd gt 4 g § F U8 g9 €9 g, FAEEAE GEnd w6 a9 i

AT AT & H9TAr a9 haT STar gl

2.1 39 / T HWTAQAT
F) FATTLOT T
Tg AT IATE / "aTel w1 s goi Fewer g 5" O 9 &7 &7 )@ g 9
HOAT, THIEL & qC H Aferd fFewor onfeed g1 TEe FoATal, THH ANl Fidathar
sgq & fou Aefafed =g ot g

i. Scare e #qar

ii. 9IS o8
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iii. 9 IUTEATT F FAT/
iv. @ W FuAdr I @B AT Pt Fewar e warted weAr
wTEd 8

v. 9999 &F

FIEe TecHe & AT ¥, A Ah F8 T [@HT a9ar & giafwar v

TATT AT AFAT & 99 :

i. T Tg IUTERNT AT T A 9ar/?
i, FHAT IT o=y fHgel &7 T 90 ST U @ H AL K AT/
AU T9a
iii. T AT TAH I FA AT TH dgal a9 & W FOAT I A
g 9Fd T qHATA?
iv. ®T AA TAQE S AT TAET FTRT Goveeon
) @O afeemaT qee:
Aedl A wiE greedt afaEFarel fr Sme % oo a9ee ST AT YR
FaT STaT g A7 UF BIEr W@l g O @ ST # IcrE giiEd 41
T @iad F 9 H 3Tl OF FIEd F U giErerd AT Smar gl qeeor #
3CITE AT HAT & "o § U 3| Y "ferg FEwer orfie ger ATeul gaeor

¥ F® T d¥g & WF ATHA g AT

i, o UH IO AT HAT & 0 GFaar spra &A1 argin?
ii. FT AURN qAr g % T qRE F IE W AW TR HE?

iii. T UH IATEl & U SqETHT HET THRET ATe?

iv. T UH STl & Gio" Hl IFHIE Fgl F 1@ 87

2.2 IR / FER AATACT:
ATEHA qIET T BET BT AiSHq: I @97 IATE/HAT F Tiaeqeli AR &
AFAT FA o [0 UH AlEA g1 Tg Hied TAeqdl T ATAYEdT Hif Jiaar &

AMHFAT FT H HEE FAT gl FIed BEE dAled & §g-qr G uAretam ot
T ST "RaT 2
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RIVALRY AMONG
EXISTING COMPETITORS: THREAT OF NEW
ENTRANTS

THREAT OF NEW ENTRANTS:
Barriers to entry

= Number of competitors Economies of scale

Diversity of competitors Brand loyalty
Industry concentration Capital requirements
Industry growth

Cumulative experience
Government policies

Access to distribution channels
Switching costs

Quality differences
Brand loyalty
Barriers to exit
Switching costs

BARGAINING RIVALRY

BARGAINING

POWER OF &"l’;%':% POWER OF
SUPPLIERS BUYERS
COMPETITORS

BARGAINING POWER OF BUYERS:
Number of customers

Size of each customer order
Differences between competitors
Price sensitivity

Buyer’s ability to substitute

BARGAINING POWER OF SUPPLIERS:

= Number and size of suppliers

* Unigueness of each supplier’s product
®*  Focal company’s ability to substitute

THREAT OF SUBSTITUTE PRODUCTS:

*  Number of substitute products available THREAT OF Buyer};s information availability
= Buyer propensity to substitute Switching costs

= Relative price performance of substitute SUBSTITUTE

» Perceived level of product differentiation PRODUCTS

Switching costs

I www.businesstoyou.com

e faguor siafs "@9redt & o qeaisT g Sel S9raAr # qediEd §oda,
AW, AR AT & dad | A smar g

| F dv
AFAH I :
i.  FET v qreTy
ii. sTOfdedaisl @ AT Hiearsit of<h
iii. " giaeqat

iv. w9 faFeT IUSsd g

2.3 fair swrerar

AT % ATAYG Tg & AFAT FA 6 (U, BT Faqreqar & A= &l A1t gl
STH OF WA & U fhad g9 #F smaegdar g B9 % " # g, Fadd
FJA & o et Jeal AT daeTdmar g, 0 ana 9T i Tered 4w T
g, Mo 9 aET- AEeTE T AT AT S| HATSHAAT HLAAT F A =T
aft Teqel W fAEw R W sraeasw g
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2.4 GISATHS HAgHAAT:

F) THUT DA
Tg YEgd &AW T AFAT g S FAAET FH TEHT LA ST L@l gl S9h
FTIA, TAAT, ITAATAAT FT AqAT T2 FIe Bl TAATHE 3T T\ A=, A
Aeaftar efe FAT 22 YEAW F TAEH HIHT F AT HIUES! H HATHA
IERICIC I A

g) 9189 9aigar
Tg TSI & 1T AlqE GETEgA] hr Iqdeddl HOAEFAT g ST AN AT
AFTFAT MY GUT 6 HAG FHT AHAT FLaT gl
3. fasmw Afes TR FT
TF fasa Afedr =9 =1 § S M AN § Faar g & UE dadl FH qed
FaTOtT, oAt FG 3i [Aeenttl uE srE|m wted FEeer a1 g g See uar
IJAar g T AT Uermer T 8, ATH UTEd DA B T A AUA UTgwi kAT
q9g v 99T W@ Qg 5, AT AT H a9 T@d & o wE Tiaedr v Al
TOTHITAA, 3T e IO FA & o0 H§A1a+l F7 ST FLAT AT 970 T@F 6
U o s ASE Awtew @1 faw a8 I #T AN H fhe g &1 Tar

AT EMET AR

Financial
Viability

B 1. _Aemg gfew ¥ wmr

YIRLT: 3T T ATgsh KT A AT IcqTE AT FAT0 a4 AT ¥ 2l

qTgH: dg [PEfed aoe e &99 # @& AT A9 IAT&l AT HaATel &l T&
T 7@ Bl

11
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TORTEGFAL: F HATAA AT START o9 99 IIe%F q%F Ggad & [0 FA A1 TF
& safa arafd e, AT, e st

ffrr sraerdaT: arTF A F RrU ane @eteE 7 amEr F a8
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3. SEfRal ¥ fow aifEgs duer stfdwe (snsdiem)
S SATUAT 9T

TIT F ANTHA kA7, IAWAT F orw afqeret 9z @ g iR I wew™ W A
R & U g U gfaerdica® Ggd il aedsddr gl aifgd |9al ATEER
(EUTAR) 39 TOHITAF ITHRLUN § F THh g Sl IAHAT &l Iaeqdt a9 @ #
AIE T Thd 2 T ST ASHT &7 Fel ddeh o ITAN fohar smo ar I=rtaet
FOAT A7 T8 TEATdd HT AT o AT AN & Ad7 999 H Heg He a&al gl

e FT

arifieme difes d@uer & enfasrwt & Ru v afiww & fm aw ¥ «ifs
qafr % afgwe § S wifosw "@afy F Arferwl F wETeea woAete wwd g AF
SHT d¥g g HUST & \HET A7 Afasms A7 Afawhrd & dTfersdh g T I Ty
ATIFT AN F Jgd AaTEa Bd 21 Asdem & BFfvw = g e seamw #
AR FAMT T =41 A T2 gl AIE TR 9T e ® & Tl § fFarfea

ST HFHAT g

%) SrE® "
i. Uz
ii. I=ATH
iii. sfents e
iv. TR @
v. ST &ehd

q) FHRIE
i, wrfEfcrs w4
ii. FATCHE FA
EERE IR I G AR
1. ¥e:
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et =fh &1 I s (@S |gl) & forw iU U osmer sfdsw gl

S| o E s T - 0 102 O 2 1 - ) . o= i s M e
AT (FAT) AT AT T TR TG FAT g AT g aderehl aireh & et off

THET FT UF F47 AT AT TIY G TG\ Far gl

%)

@)

EIGE

ST Yee: IUTE MIASHITE & HIfodh &l IcaTe Uee foar Srar g, oreerr st
g o sifeshes & oamar #1197 A I ITE A1 I9T THERAT AT ST
TERAT % |TT AT aAT ThaT gl

ST~ B 3T IaY SHr FOEIl FRT @ ST HieHfed IcATal o OSUANT
foFT S ater At ared FT AR AT @7 97 3T a9 1991 ®§ °fer

AT TRT Ude FHIAT AT AT

HT: www.heinz.com (5.11.2020 &7 e T m)

gfear Yde: whhar wee freT fFow gferar & erfewws &1 fear sar g 9 &
AW IUTE FM| Fle T AL AT T TopdT § IAT Icq@ &1 a0 &+

GET IS

TR T WhhAT YT IEl & U I[MEAO 7 WE AT SEH FAH TS U

AT AT % 9T % fRvae & "reAw ¥ ST FwdHe I dAT R AT
UF THRAT T Tg IMET FAT g TF IATRd oNTd qcAfeE Ty, Wey i}
9IE% U 81 (209015 WAIAIT Ude HEAT)

https://www.allindianpatents.com/patents/209015-tender-coconut-wine,

5.11.2020 &7 TFE AT ITAT)

Yee

b o o e T O OO LS | s TR O
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Ude U #4 & U 9= g9 & ow B off v aeg & Aefofaa aat & v

T FIA AT AFTFHAT B

F) ATASHRIT TF THAT AT IATE AT AT | Fafdd gMET ATgq

@) AE TAT FET ATRY

T) sfeeRe § uE arfaswdfier wew onfEer g =mRu

) afasw st T & forw aw gEr A1Ru

T) AZ AT Yz AfAfEw, 1970 F aT 3 ¥ 4 F AAQ AGl AWT AR
T I GG YT T FA & U @ug aeq & quaE; § gataq gl

Ude kU 9 & form ag o= g B, e &1 ara # A1 #wl ST were
Tei FFaT gMT AUl AT g, 98 U@ AmEsidE SUANT AT 99 ArEsiad A\ § Agl
M1 ATeUl TET o a8l gMT =Tey & 9ee fRfvca & f&Fu U Im@= &1 98
et ot fAafRcer & gmar frar = 2n

G ol w1 7 YT FAT ST TFHAT g, TE I Ude AT df AT A adi &l
T #d gl ZAear A Oega g@er & g Seew P 1.uw. Tde |3
EIECIER IS

F) AISHEAT FAd TRT: TAS hdh Sl ATSHEAT H IS THdT & (6,410,074)

q) O°F ATSH: EA-3AeT T ST A=81 dig | T gial § (4,344,969)

T) TS : EET T it AT ST IS H U Al 8§ (6,579,558)

q) FET: TRfed ST 9% g0 OHIA H Alwole & Q@ H dgdl aqrdl @

(3,733,209)

(AT : https://patents.google.com/patent/US20140220186A1/en, 5.11.2020 T T
o )

IR B CCA I B
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YT 20 HIA HT AT F 0 "’U Jd Fl ITH a8 IATE AT TOHRAT J9aT o o0
qFT Bl ST gl 9a AAard IS & 979 Fdl g Y 9ée & fou qey
T8l WBIEA FLA i TOHAT IATAT gl Ude [AMEA Fed § oM Fad 2:

i, s / Tf emeEd e FAT HfaH deEd & Wi H, T AEEd UE
Fg & fiqe AT FAT AT

ii. SMAET FT THAFT: AHAL I AGTAH 3MEed IS FA & 18 A & Hiaw
LA

iii. e F forw e

iv. wget airear RAe #r St s

v. UdZ T I

AT AfafRaw 1970 &t gm0 3 SR 4 ¥ agER e F U quaTR

Fg aifaswe U ¢ Sar =98 & et ff #0998 F3ar §1 a9ar g

F) ATATHRE TFH o5 AR §

q) AEhT EITOd TTEas =80 & &Fada g

T) fahRT HIESHE HGedT AT Aaedl & [Euig g a7 g T&@eed a1 71494, 99,
9 Sad AT 9FE & e a9 @ne 95 #T J@ar g

) AGATAF FT F HfAT B (Sfroma)

T) FAA UH AAN=E Fga wr @, o waia a7 G Sfitea i o r A

TaTd H IS, THd § HISE gesia

F) I AT AT TGTT 77 UF o WA F ag =@ F ASH AINE H TgA -

TFA 0T hael gl 9T FoFaT ST a9

) FU AT FEEET H @S, AT g=a AT SEaEd & S, gew =i,
SUATICHF, dart=® a1 et 3u=m, et ot v &g, sgaam @ty =
TANNGEH AT F2ET TR AT

2. ITATH

UF Hehd AT Gohal &1 Hls SIS, ST (FET IATE AT JaT FT G9C F I+ ISl

AT TqATA H AT FT TAFdT g, ST o & H AMT AT@T gl TH SHTR TH
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Tt AT BSTeT AT eeg AT ATHEATA AT ITAH H UH GINHE § AT FAT 81 TR
IEATH TH &7 & IcAal AT ATl & &d & gAY Te7 F TgAMA T T Feed

¥ weg FAr gl

SEFIUK
N
1 e - X
2. FTFATET -(\-{X
’'m lovin’ it
3. gdt® AT AEIT ,.
Vi
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AT ATIHEH, 1999 F AFETE, TSUTE FT USRI Fui il Aty F forw gnm,
S8 g97-a97 9% qEd Ea AT ST oawar g1 Fanae AfaEaw F Jgd TdE 79
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3. sfenfie fowtrea:
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qrfh St Horga AT ITH 2l 6| HAIRI3e F IF AU, AT 9 qA0 T 2, q9
¥ o wad (e &t 999 F soaml ae a6 grar Fadr 2

FATZe F A1fc® & 3T FH07 & oo aiftds afgwr s afas sfgwr e
gl ST ST srtgee fAATar 1 AecaTad, Y9, grasea T4, SEad, AqaTg,
ATESHE q1%, gTas® Y&, Fawer e ¥ g arer offsi® araf &1 #F#a7 F+d &
MY T UTedr #r 3HE AHTw uw oz om@dr wvat owr Fa & fov gyfedfaa s
gl safs dfas afaswe AEmar & g @A § e ot wwe & G o
HqTgd FT Tfaafdd FA AT AqATd Id 8, S I @A H AMNAT HL FHAT g AT
ATIF AR F gEQraeor AT FHGIeE A0 FARA f Id & ag o Afds

T F TAG qleh H SR AT FT T4T FT Thal gl
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ATEAT | e ¥ AR AT ST oAswar 2
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EI R s M T o R 1 2 1 M A I OO e e o o e R E e
T gEdr g, g gafda wemew it A99ree ¥ O AEl ¥ d@T AT Hehdl

2l

S & foU- uE W Wad FeEd ¥ #d & fo-
TF.UH. 0. 7. 3. afaard 21 o =1 §, af aoa fF ot S

g, TI- X 3T aqua Aedd dA=arT gl

. gegadT ¥ g tHeaHg oo (ST aSfeRr) 9T AT-

TH M1 AMEd gl §, AT Hadd FA W OEr (SE S& ST
O "o /3care, Ao, aEdeRr ggEdar/ateasl art SATaEnad
FaEIl s ¥ o Fdgan) & ™U uHueues T 6 ®T OH Usigd
g % U scafas aqemT @t Sy g, s Sw i sEem
(FThReFa T Ug dfEq UavTees dqer) # g fafors ames-

1F0g TF F1 Fae 10 FUE T &1 fAa9r 50 F0S IF FT A9
5FUAE TF T FIAR 50 FUE dF FT FHIUGTT 250 FUE TF FT FEL

. STUET AR & e aEsdt fie TH FAT-

IR ¥ 9Rd § FGET IF HIA H TEqE g, Ol A0S AT IAN
HATAT % dgd AT & HglHees® o qecdl ®ie (AAa-Haa Fe)
ITH FAT AAET gl Tg AATd i fFEia @9 ¥ fmowaer 3w g,
S8 atqeeT "Ie % 919w ¥ n AT ST gwar gl

ST F T wgeqet awErse

W % eHTH @9 https://ipindiaonline.gov.in/tmrpublicsearch /frmmain.aspx

% foro

FOAT oSt & o http://www.mca.gov.in/
TAUAdt WS % http://www.mca.gov.in/

ferg

& #1E smasT  *F  https://tin.tin.nsdl.com/pan/index.html

fer

https://www.pan.utiitsl.com/PAN /index.
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g AaTEad & o https://foodlicensing.fssai.gov.in/index.aspx

THUAUHE US{Ih0 https://udyamregistration.gov.in/Government-India/Ministry-

forg MSME-registration.htm
arEdt A ¥ fow https://www.dgft.gov.in/CP/

IV. SATEgIE - ATH T & qrT AqdAT SHI - FART FHTE

29

—
—


https://foodlicensing.fssai.gov.in/index.aspx
https://udyamregistration.gov.in/Government-India/Ministry-MSME-registration.htm
https://udyamregistration.gov.in/Government-India/Ministry-MSME-registration.htm
https://www.dgft.gov.in/CP/

CNIFTEN My F P |
5. 997 Iq1e fawme

AT M
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JaAaT g, UH FH/EEA & Afead H g & o0 90 Iaorel &1 Fiae o=

EICERE I

SIEM: TF A7 FH UH 95 4 & (o0 [Famms aqaET O #3d § 989 129
1591 &1 f[aer T 2

STE & fa@E #i Far H§ AERd gHd & aTd SN HAAS /W & IR
SAAIT FET AT gl Iarel FiF AfFear a1 v e SATIE 8l 3[R & form
T § IUAY UForer #r el Aefotea g:

1.Ba9 s 51«

2.99d &7 UTAT

Tg ASHETEA T ITARRT TAFSHFT S8 Idg Faard a7 s-9ed S e
gT Bl Thd gl FAT ITe aRE ga9sg AN A7 AR HI AU ARN T AT FA
& Ie L e R A i | O A e I | ROt 1 1 B e e e v R e A
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S Fe w7

Tg AT IS &H dMT H AW FH TF qUR0 gl Tg ASET aoE § 90 3TE,

TATA T Forg" & o0 @0 gl 90 I T & |9a =790 5
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4. TATEY ST 3R JATY HIAT
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6. 3dlgH
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. e 3o T o= § soare R 2T 2 oY awar v sraedsRdr &7 weTer
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N

w

AFTF FI THhaAT B

4. MOEe #1 IO IATE FT FUTH FIAT AG9AF gl G qF 6 7L AT IR
wH d TfAEr IThE AT W OTW AGST NI dal adll

= 1: 3 FT SET FF S A9 AT 9Udrd, 2018
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IUTE I T : IATe a7 Jaga  (F=uH) UH &ea & daY a7 TR w9,
FARIT FA, FUGIT LA ST ATAT FIA 60 ToRaT g1 o= 7g ft g1 grom &
Ig ICAE S(tad=eh Jaegd  (Foaud) Hf SFgEr § |r g T o6 S-Sl
Aoy g & #@epeor e & =7 § =9 far smar @ s 2
IR TaeF T IcaTe Taeh i a<g il @, AR Sl 3IcqTe a7 Jagd 9¥ ATerh

Wl
&9 Hfgd FLar gl

Tg U TN yagq afafaem g B s @ Gl s F o w2 R
AT RIgmhl & AFFARAT AT Bl TS A ®T F TH AW TGGT THARI HT
AFedaT  HERL gl TRASHT  Taewhl, Soii=al, @l R, eEn o [orEr
2| e h e A £ M 1 Bt g R ks B T e o | e 11 ) = e s | 1 O L
T @t # Fe oy T 8

F) el T ool & Grod §

F) STARET & T T I & q9T H FF Fed H

T) fowe AT X ATl H FH AL H

H) Yod FEAT AFeed § AT ST geAAT § AW FA H
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