TSETATSIT, 1956 HURT 3 % dgd AN feraE=mad  (ST-TErEo)
G THEROT AN HATAT, WA GhIE, THIAd, AT, 9T & dgd U &&brad
TEATT
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1. HTR{ET T Fifsw
. 999 NI
JEATaAT

AT AT Sl AT A § 8L Fle AT &l a1d FT @I gl ATh Sad § TAH
The o T ATREET Bl ATl BY AT WM AT THA U IR "deq A @ g
SATETdT @ "qEd g fh A e uw St ar f@smow @) grente feshr A
fasmoe wrhfém F o E1 dAfw wrhfdT g wfgw f1 whhew HO#E U
Hefaa watafeat gt g 3T UF e § v sew gt # v @ ywiEd #war
2l

AT, T8l gH Tg 98AAT ATeu & areqa § AThfew #T 82

ICIEN

ATHIET AT % IcdTed § dgd 9ol % @l Jrar g i #rar & fashr sfiw g
% T I AN FEar TEar gl

ATHRIET SANIRTS &l S&<dl &l @l qaT Svg IcaTal ST #arei # gRardd
FLA, TA ITET AT FaTe it FET UeT wA i Y T omiwr &1 fammw w7 fr
gfehaT 2l

qisTeT  (37)

FHHT AT UHIHUAT & ATAE - "Hlhle ATFENIH IAiaredl w1 Ja9=
g S STE® H STAHT AT ITANHAT a6 aeqell E Harsli & Yarg & =are
FLar 1"

ATReTT § Fgd AT AAieiadl orad g1 398 § $@ =9 T g:i-

a. UTgH & WHE il TgA FLAT T IHHT FAT FAT, IRl STe<dl AT Togral

F HHIAT;

b. IR AT HATeH HI BSATRT FAT AT ATgHi Al Tograll & AA=T 35
c. UTEHI &I HH #Hl TR T @IET & (o0 TSl FHLAT; AT

d. IUTET A FIgd F dI€ FATHIET T L FAT, TIEGRT FAT T g2idq

FEATI
AThieT Jeed g g v [l
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AT YagH T [Afde y&@ & Mo o Sra 81 T SR, 1§97, 99 S =Y
q Hated gl

R 1 £ O o A 1 o el | s s
q0T AT 4 fiug (Ps) T ramia g, S smdie ow A"Ameter e & w7 H
ST ST @l T 4 o

1) IT®  (Product), 2) WA (Price), 3) TATX (Promotion) 3T, 4) ¥ (Place)

UF A9us (WA Alediq) F Hihw Hew w497 (4C) F ®Y H H guATAT
%’:f%fafl

Marketing-mix: 4P = 4C

E. Jerome McCarthy, 1960 Robert Lauterborn, 1990
%) ScTE AN (Tewe &)

Tg IA1E A Alfas Fouarei i Sore & 2 T ¥ H&igd gl Scag & 3w
H RSred, W9 #iT 9% BT ST Ameal

@) e oo (wrew )

ST F Hifew qoa [Aging &A1 god oo #fgamr g1 SaE-vag®  Scaral
F FHHAT TT FA qET AH AR T FY A 9 GER WA S S Al
ARG, ITASE HILAT =T, Taeafdal g7 @0 0 §oF 3T ITARRT ST qaar
FA H AT 81 TFIHRI H AT 6 HAd TH dlg T Al AU qih dg AN
T FT T MY Gt o 3 Red afva w7 99

M =R fFer (e ) ¢
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ITATRTS % HTT FO4T T G912, Icare AT o= Aol & a9 § grHree o
T TIGET | AT g A ITFRES HI GTHE @ied § Hag &l g A IRa
Far g1 zad ffas IR emfier § S (i) s, (i) st e s (i)
foeft adw: =g wiaatar, aed snfe smefora #ear g1 fasht "@ad9 aadint &
Wt JeET w1 ITIRT AT ST gwar gl
) swrg e (e e -
AT e &1 U o7 T I g A g1 = e 59 ads & 989wl
g s wreaw & 3ol & feedretl § @ERl 9@ wSWana A S #@)
foorar g =we &7 A7 O fAeharel ST g fEwRdrell & HeAeqar & HTeAd o
99 gHar g Ao ¥ uw ¥ Afgw wWa uF & qWg H O qUArw S gHd 6
IS & e, uF oftw Smar gear faendrett F Aresw | oS Mg Suwhre &
ff a9 TFaT 2

ArhteT e | eanfAer wiafafaat it uw "o o= 02d fRar 1 2

Product Price

+ What is the market need? + What will my customers
+ What problem do my pay?
customers have that | can + What are my costs?
solve? + What should be my pricing
+ What is my product? model?
« How do | develop my + What should be my price?
product?

Place Promotion

* Where do our customers How should we communicate
want to purchase our with customers?
product? « What communication channels
+ How do customers want to do they prefer?
purchase our product? « What story will resonate with
+ How should we distribute our customers?
product? « Can we offer incentives to
purchase?

foft sk AT s §:
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L

qeq ST ATRieT & b AT gl AThied fasl #f qaqr § dga Am® gl & #
FIA TF AE H AL ARH Kl SAMHA FT geaqiadol qrHe gl

e, srefteeor sk fufa Mo (wadidt) . o ardfEr Sustn/atew
IEEISE]
o IR A9 Uw gF aee ¥ ffar mre gt & fP{mir o F (E@s=i
AAYTFKAT THTT dqTh g FLal Tardd &l IRAT, el i f@ar ame
ITATHTSAT T TF AT AT T ToF|

S R et S R 1 2 B - v A O o O s

IECIECEEI 11Ky

o SEHIETRT ST UTEw AT AATATSH X A Hiwd wAT gl IS & forg,
g, o, s &y, fovear, AT ofiw |iEpias® gusH

o HAIMEGA ST ITgd THg H Siiad el & qmar gl Saredw & oy, S9er
TS a3, Stiaq ST, fhed, T 3T grEa(|

« AR Sl UgHh FAdg I AqLTRA gl IIEL0T & [, AFaAred @iaw,
aifivT Fex UTEe, AiT AT T qF G|

o RN ®IF SE 921609, 397, TS, Iid, 987 IT ATHI i ITgd 998
e 2l

ALAFLT/qq AT ATSHT A ARG HLAT

« TH AW AT ATHed FINT & WAL FMTg TATdT THE FAT-, AT 98 [
TTHE & ATRAT & TR & AqH [ATHT Jrhfer Wil T J=1)
ST HT A FAT gl T TORAT AT AL RI0T Fgl ATaT 2l

fRufa FAaior/sat dasar & Rafd [y s@r

. wiforer IuwRtel ¥ frmmr § uw Saure 158 E1CS g
faa FAT 2
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o THHI AAAd g F FEqel ST "aTel & @A H AW RAT ST gwdar ©

qTih ITFTHRTSA FI GRS FT Ud F0 [JT TF|

gHd I 7T AT §. ..

« AR IH AW F A H UTed Kl gROT H A wAT Ar et @
THAT § ST 3T 919 BN ATQ F MTeh IcAT@ AT HAT &I Giad & FqE
F 2l

qifstarfr fiT oy i et 7

. TawHE RufY: smw aewt i srasfE-, svmue, AT @l 9w F osEarw

F FEMU| TS HL AN THRT UH G857 a0 g g o foeft 7 -
AT TFATT-CH & ATeH AUT I Afhd g Hed qId i 29T AT & FIY

T AT TR B
- watRw Rufa: oud aeE T gEer #T quig™ w ST See arediasd
ATH T A

o FqWaTH® Rufa: omuw uEEl ¥ e SIS, "ar AT A & 9T

TTIATHF Hae 97 &1 |

AR FT I
THaT qeul 3T AigAre Il & e Saarar fit @Ega g@dr g war gl

o 3% YAF Fe & Afew e em it F A= e ave | afera e
2 (T, wigeT, frae sfw \er & R diEn
E9 - AaehiE A, Rerere
qfEdTd - <M& @AT @A ScATE, Tl i <@ FL ATl IcdTR
fheT - arel & WM F I, MHAT ATee (FILAT i)
et fEr - 39 aE, giEt & @=v ¥ oo i
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UF Algar #HT A9 FU #F a7 qa9T qaebla T @ @ddqil s zae [@FeRial
78T & Fie gifarerta

ENE
o FIET UF faharT F ScIE AT IME & THg & UH Mg A9 ad &r
FATIE 2
o TEAT & HAIHAl HI GIAT 3T B FIA Hl THRAT &I AT Fgl ATAT 2l
o THY H,ATHHLU IUTE, ST aF T ATHHL, ST o €T H FET ATAT g1 39
THRE FIET YEEA WhRAT § e grr Icme &1 oA feEr Smar oA
EIEE]
T QWS T dAiT H I THRR GHAET:
"UF FE AT, %%, g, TfE A7 ST Uw " g, Rt Iwew uw feeear am
faharsti & AHg & FEQE ST ATl il TZA HAT X Ig TAeqel T (T
FAT 21"
e i Fy @Auam g:
e T Fgd &S HUMN Tl

o FT YA ITHI I

o HIT AT T TAT FIA & ITHLT gl

o T ATEH F U 2= HT TF AT 2

Fifew #1 75T
fafee o S| Aetan, BeEite, aes s & o #ifdT F §ga 9 wEe gl
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2. oa<fiwr fAEeon & gueET

T AT AT FHY

1. A= fREor
o STTERT FAAT F I FAT §, 3T Tg AU & T FAT TEHRET 92
THE TSEd & |d T g, T a9 A9qT 99T FH o'@w A 82

=g FRaET AT FHTAT 82

- R wH o s feufa o 22

Tg T AIHRI a9 qaedq® o< Fawn uw 997 ®h =9 9arai & qa1d o o
AaE HOM: AT foaeor (A9 e grie @ran), soe ofie T e o= ®adel
o= Bawo =aa™ F Y99 &1 AFad FA T gEaeT & U &=l wl qgAe
T T saE™ F aEeTd TEEw gl RBagne st vy A fBfvw s

ATt H = w@d g

2. a7 faeor

FT FIAT T Y& 0 S a1 IR /HAT0. ATASES 82 A1 STH &FT A9
AEeT aATdl 8, 9 9T ATTHE, A€ A99 TF & Ueawd Y 5| avg ¥ a9
IEd ¢ SH FAATU| TG ATHIES® T d& gl AT g AT o9ar g & T g &l
TATEAT gl g, dl ATeh [Gaem<d (ol 7% § T/ FT od gl TH TeAr i Ja4+
STHRT & ®T § UH AqAT=a o GEww, (@ s gre @mman)  Gwfea #
T ATTETAF TAATE AT ATHAE MG, ST GG §a91a w1 At wd #
TEE FHOM; IqT AT (A (ATHF ST aTiuaw) F7 qaiaarsd e Hill

2.1 ATN: Tg dg AT g ST a4 &=t w1 &5 Toea ¥ "2 I & a8 F9r

gl T TR F ATH GFA AT, TRATAT a1 T qF a9 gl

2.2 gFA AT: Tg bl "ermde o= T aeqel/Farel it AN, T AN H
T FA & 6 FJAT gall gl Tg TRATAT AN A FAL FIA 6 [0 T gEAT

ElE
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Mi® F P |
2.3 IRATAT ATW: Tg TFA AT HeT IRATAT T, FH I F ITH ATH gl TH
SISl (AT UF FX-Jd ofoiq) Wl &gl Srar gl

2.4 & AN: Fg IRAM@A a9 "qer G ana siT w3 At wrfers wr

T Smar 2

II
11
IV

VI
VII

VIII

Fae=T 1: 31 /T 2020 FT 9HTH @iy & fow wit ferfiee &1 sy fRewr

Revenue From Operations

Particulars

Other Income

Total Income (I+I1)

EXPENSES

Cost of materials consumed
Purchases of Stock-in-Trade

Changes in inventories of

finished goods,

Stock-in -Trade and work-in-

progress

Employee benefits expense

Finance costs

Depreciation and

amortization expense

Other expenses

Total expenses (IV)

Profit/(loss) before

exceptional items and

tax (I- IV)

Exceptional Items

Profit/(loss) before tax

(V-VI)

Tax expense:

(1) Current tax

Note
No.

17
18

19

20

21
22
23

24

~—

Figures for the

current reporting

period

910244431
20167618
930412049
1237978338

(1017232396)

211843356
125714371
42739772

147218195
748261635
182150414

182150414

32000000

Figures for the
previous reporting
period
806228832
3737936
809966768
1275606556

(977937208)

113769899
84500898
41662787

156460728
694063660
115903108

115903108

26000000

—
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IX

XI

XII

XIII

X1V

XV

NI

¢
IFTEM

Knowledge . Innovation . Outreach

(2) Deferred tax

Profit (Loss) for the period
from

continuing operations (VII-
VIII)

Profit/(loss) from
discontinued operations
Tax expense of discontinued
operations

Profit/(loss) from

Discontinued operations

(after tax) (X-XI)

Profit/(loss) for the period
(IX+XI1I)

Other Comprehensive
Income

A (i) Items that will not be
reclassified to

profit or loss

(ii) Income tax relating to
items that will

not be reclassified to profit
or loss

B (i) Items that will be
reclassified to

profit or loss

(ii) Income tax relating to
items that will

be reclassified to profit or
loss

Total Comprehensive
Income for the

period

(XII+XIV)(Comprising Profit

~—

M

(395335)
150545749

& 72\
i F P

-

(2876256)
92779364

—



XVI

XVII

XVIII

Knowledge . Innovation . Outreach

(Loss) and Other
Comprehensive Income

for the period)

Earnings per equity share
(for continuing

operation):

(1) Basic

(2) Diluted

Earnings per equity share

(for discontinued
operation):

(1) Basic

(2) Diluted

Earnings per equity

share(for discontinued

& continuing operations)
(1) Basic

(2) Diluted

3. o sfie
Tg AN T X il |\ A= Al dig §! SHl a8, BH UH AT |99y,
i, SHTesE ar Jrus o dow ofic F wremw # auAr faxtw Rufa i o=

FLAT

2l

14.73
14.73

14.73

14.73

@FPI

144

g~

9.08
9.08

9.08

9.08

T =Haa T At "@ufat &7 aud #dr g 3T 89 "9radl R g9 & °97d
FH g BT ST gl 99| offe ®T §9 96 39 R 8
gafr = é‘il_dTQ + FHT T =fFIT (Assets = Liabilities + Owner’s equity)

~—
Nt
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3.1 sfic ¥ wew
o I HURET - UHT "@uftAt ST A1 ar ot 99 g AT SR 12 "eiHl &
fiqe The BT ST II(ELOT dF @rdr " OSTHT, I GTd, I @, /41
qHr e 2l
o IAA GUREAT - AT IAT FIA F I29T H AT FH ok UTH ST A Bl
SETELU A, ATgd, STHL, B (4¢, FeL e gl
a9 GURET - AUHR FH Ok AT ATel Ao Sl UL ar oot #
fihe 981 gt g1 I Uee, Fidree, IUAIRET ST arfe |
o A I[ASIRAT - T FH FT FhrEAT OMT BT s@er awg Jgi+|l &
HIaT FHET RN IIELO 3T AT GTd, el 3T 90 &, s 37
ATk Aed 7 it & & e 12 5wame 2
o &t Fafy it FRRAT - ATH BH UL FHET ACA FT A A 12
AEET F 9T8 TRAaT SO T | dX 9T ST 12 WEMl & dTa SR
Ted &Y fdt o 't spaEr 9% Jiea g gl
it (AT it ) - wiew g e Maw, Aterd s & o
et oft Merrelt &7 Jerhe, 970 g FAAT hT TIMOAT % g6 § 9 "ied T A&
SIEE

T 2: 31 /T 2020 9% TSt fAfdee Y &g sfie

Particulars Note Figuresason 31st Figures ason 31st
No. March 2020 March 2019
1 2

(1) ASSETS
Non-current assets
(a) Property, Plant and Equipment =~ 1(A) 157994792 164834313
(b) Investment Property 2 127156536 72671069
(c) Other Intangible assets 1(B) 177393 481519

(d) Financial Assets
(i) Investments 3 189256189 203777898
(ii) Trade receivables

(iii) Loans

11

~—
Nt
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(iv) Others (to be specified) 4
(e) Deferred tax assets (net)

(f) Other non-current assets

(2) Current assets

(a) Inventories 5
(b) Financial Assets

(i) Investments

(ii) Trade receivables 6

(iii) Cash and cash equivalents 7

(o]

(iv) Bank balances other than (iii)
above

(v) Loans

(vi) Others (to be specified)

(c) Current Tax Assets (Net) 9
(d) Other current assets 10
Total Assets

EQUITY AND LIABILITIES

Equity

(a) Equity Share capital 11(A)
(b) Other Equity 11(B)

LIABILITIES

Non-current liabilities

(a) Financial Liabilities

(i) Borrowings 12
(ii) Trade payables

(iii) Other financial liabilities

(other than those specified in item

(b), to be specified)

(b) Provisions 13
(c) Deferred tax liabilities (Net)

(d) Other non-current liabilities

~—

M

9970129
11283359

3228087734
0

35901205
127803413
4607472

0

0

28630783
81394221
4002263226

102167200

580576059

644560892

1293508

J
s/

@ F P

2
'
\}A

2236178
10888024

2210855338
0

113868718
100873454
8085958

0

0

7264372
74889118
2970725959

102167200

453744637

850817909

4236603

—
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Current liabilities

(a) Financial Liabilities

(i) Borrowings 14 405365480 288600772
(ii) Trade payables 15 121366051 172995456

(iii) Other financial liabilities
(other than those
specified in item (c)

(b) Other current liabilities 16 2143601599 1097056977

(c) Provisions 16 A 3332438 1106405

(d) Current Tax Liabilities (Net)

Total Equity and Liabilities 4002263226 2970725959

4. % T WEH

FU FAT TEIHE FHH K HG AT AGIEA FAT F I AFET F ITIN F e H
STHRT T&9 Fedl gl THY Tg IM\9 § Hag [Woar g & sgaamw =39+ & o
TH % 919 UITH A%l g AT Agll FBH Hl Tedcl GG, ATT @Al HT AT HIA
AT AUT WU H FHM K [T TATH AHG dl @edwar gl gl e, =
&G H, AT AT8d ¢ T TohadT, 791 3T FE e Icqo T ITINT FRAT T om)

TE9AT 3: 31 HTH, 2020 F1 9UTH a9 & U usiens ffies &7 0 w1 A
Particulars 31st March, 31st March,

2020 2019
CASH FLOW FROM OPERATING ACTIVITIES

Net Profit Before Tax 182150414

15903108
Adjustment for :
Depreciation & Amortisation 42739722 41662787
Extra Ordinary Items (23714276)

23436772)
Interest / Dividend Income (1113489) (2540409)

13
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(Profit) / Loss on sale on Fixed Assets
Financial Costs

Operating Profit before Working Capital Changes

Adjustment for :-

(Increase) / Decrease in Inventories

(Increase) / Decrease in Trade Receivables

Increase / (Decrease) in Trade Payables
Increase / (Decrease) in Short Term Provisions

Increase / (Decrease) in Other current liabilities

(Increase) / Decrease in Other Non Current Assets
Increase / (Decrease) in Other long term liabilities
(Increase) / Decrease in short term loans &
Advances

(Increase) / Decrease in other Current Assets

Cash Generated from Operations

Direct Taxes Paid

Net cash from /(used in) operating activities (A)

CASH FLOW FROM INVESTING ACTIVITIES
Purchase of Fixed Assets (Incl CWIP)

Sale of Fixed Assets

Profit / (Loss) on sale of Fixed Assets
Other non Current Investments
Purchase / Sale of Investments
Interest / Dividend Income

Net cash from/(used in) Investing activities (B)

CASH FLOW FROM FINANCING ACTIVITIES

14

125714371
325776742
(1017232396)
77967513
(51629406)
(717062)
1046544622
-7733951

0

0

(27871514)
19327807

(32000000)

313104549

(35596126)

(39963758)

1113489
(74446395)

Mi® F P |

84500896

16089610

(977937208)
(89689497)
77318790
2735823
87126352
4587311

0

0

17741641
(278116788)

(26000000)

(88027178)

(131237156)

38865109

2540409

(89831638)

~—
Nt
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Proceeds From issue of share capital (including
Premium)

Proceeds From issue of Debenture capital
(including

Premium)

Share Application Money

Increase/(Decrease) in Long Term Borrowing

Increase/Decrease in Long Term Loans & Advances
Increase/(Decrease) in Short Term borrowing

Financial Costs
Net cash from/(used in) financing activities (C)
Net (Decrease)/Increase in cash and Cash

Equivalents (A+B+C)

Cash and cash equivalents at beginnings of year

Cash and cash equivalents at end of year

T & IIAAT qISTHH

(206257018)

116764708
(125714371)

(215206680)

23451474

108959412

132410885

55847197

66783545

(84500896)

38129846

(39728970)

48688382

08959412

HAET AT, TAe AN HiCHd, sh-saq AU, Tah  STATe, FT FAT ATAM, © I,

HCATIL o, HECHL dF

e

g Toq fafiw fEwen & qwsa F U osrTEr uHEAT AnEdE a9d & o agt

JATAT AT g ATUq Teh o0 |a et i UF Beqa ge@dr Iuaed g, AT § ggar 4

FAET Far g T AT IFET ITANT F

15
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3. iR &k d% wfee

= e aq

Feft =g & @\ # I AT Y= | "TIT STar g e ees gHem

ZEEaT & A @Een & s wWodaar e | ozew FmeE & @t &

oo oo =7 ¥ 91w g Afvard g1 1T g1 Fed &7 aredd 98 g B e

TTETLAT, TTHT F CHATE F 98 AT AGqT & dfasy o2 vy [y & i

TATEl & HIEATIgEE ST ®ifos ®9  A9gq Fgu & e 9% "Hegq A
A9 H UF AGT TET qT FRG

FE Y@ a9 g S R off Sy sErft s sorme s s & W uar
Bl ATRTI TAH A%e Yaod, [Awar T A« Seed, @ =g, BT fEaEer
fargroor, 9ot aferrgor & forg g, Fdefir §oft waed arfe omfeer g1 awaa § &
I AT AT WEOET, FHATA, ot i Igmararen &1 &< JvEst &
FTEAT FAT Al gl B 39 FAT & O UF THSee & 9 9¢ @l ST
THAT g ofhd 3T IAAT TA AAATOMSA Kl THAAT @, 7 dg gHIT HHAT &
sgax e § wim s i 9, RO w9 et &GA0 H Udsde # w X
AT qI9HA gl

A= 3 9T Agd

et T yeqTaa ATiET % 91T AEIaE A9 9% 949 f7q & o0 UE
STHI FT AR U U yHE @EmEst § " UE &l faega aiEser e Jr
T FT FT@T Bl THR ICAE@ / HAT, AT ATATE, FHawor iR, W, SFEgrr,
AT AT T focfir f@gwor & aft fFawor amffe €)1 gesifded @ g i
Th TATH ok SRS % (o7 Hear a7 qRumfeReer Y sEedRar gt g S =9
IoeT & o< @ # 9/@Er S rar gl FHeest ar IgrErarst & yega EEga
gfeET RO #§ fOcfig &1 a8 "Agc@qu "ed grar g S aiREsEr & s
FEAGAAT H THe FAl gl FAGET o1 &1 foa BET Tq@ Agad w@ar g 4
Tg UF Fauw & O sEmm & A & &1 g a9 F o agat g
Jrat w7 AT Far gl 9o gt el aedy iR #r sraedwmar T g, et Sqaary
F o< w99 T HCAT % WIEAH § GHAAT AF9TF gl Fs IAAT TA TATHN Fl
JAT AT qHAT H Fgd AGF FAA gl @l qHhd g FIh Ig TG AGTHA
gttt T J9e fiT AraeTwdr gl gl WIHE Fwle IT AN o KW AT g ST

16

~—
Nt



.»‘

\} \J
- 40
~ - N
Ny
Knowdedge . Innovation . Outreach ~ A

THISee &l FHH T TG FH AMGH Agl 33T Thd g, dihd e o T@ Tl =liY
gt A AT FWE AT 2

o A el ® d@iET G 9Hd qgl HAr Aeu i dgi gq Ay
IJTeT F aud fimger e & faefir e fFeea 81 =@ e e o
qiFeaay dgd AT § FW FedT g1 greith, uh gfiaeer foe § g7 fig f
TATT AN T T I@H Hl T&Id g AT THH ZHAT AMTHAdT F HLOT JTaq
ofAer FraT g TH YAEI FEl WA g Y WEfh gW A YAIEME 6 gEd
e & sfas g9F Faie A%l FA 8, Ig AETE g [ Hgaqu faa<er AT
qMeed e A2t 2l 7T F g W T wquW g o Avafas F o9 § agd qerw
2 T HHTEAT dgl g, AT AT #3C qg1 g7 A0 S+gq7 I8 =Ha9rd 3%
THHT YEgT A9 % A # fFamm w fHer wm o Tees q@geEe s o FEe #
I H ggd G QAT ATRU Fith 9 W AR Aled & T § IqN T
gl Oorar aes o1 ST gSidia 3 d9d W AW " I@d @ (6 SIge-araEt
TTAH YIE FIA F AT qTeL Fwad T qHF HHT 97 Fqd gl T HeArn
STHT & T Anfee™ & w9 # ff ®H FXdT § Hih a8 aHar ¢ & 3Ew

AT FH FHT F GTF FT A FHLAT Bl

AR F 9Hh
Srfteme & afeET i v F Fefefag gewt F ax & Gawor gar 2

A @ faer

THET il AT, AT, FILAT (A, T, MEdT T390+
GETIEIMELEY]

Ioqre, fAmTor i, st

TN & ST fAE

ST FT R, A %, draaTiors GaradTy, aTome. A, g a1
TRASET Arg iR faw d=a

Wi =, el 9t A qrwer F s

T sqame sk squma
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Hagasfaar &1 g

afoey § Y@ =7 § IfEdd & Y9 6 qad § S

sifew fAgwor s 9T =g

FTAAT H 2 SMEH & THL T Ivg FF FHLT oAt

siaeqeft g

FAA AT FATEAT TTTIRT, TAeqed FT T91F ST 96T qTHAT FIA hr oI

.. .. R{guor (SWocQ)
I § HETd qTohd, FHASAL, @8] 3T FAMaar H7 forawor

TYPES OF BEANK FINAMCE

FACILITIES BASED OVERD -

CASH CREDIT

CREDIT
CREDIT NON FUND
FACILITIES ] ———
GUARANTEE

= # foiw S

ftee & fofir St & qer wes Fufoafag 2:
1. gfsET it wra
TRATSHAT T g7 G Jemse
2. B9 ¥ @rgw
HET F HIA- @A R + 9% faw/ese wa




-

</ "
# N mo
gt N
-
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3. @ra i ol % g s
THE AN AT ST ffT Foema
4. FquTRT AT fR@er
UF @Y R F 00 a9 oY =T H HEtdad "gedwl w1 qaiqa
5. |rafer T TR
U AT 6 LT ATATS T i AT ATLA]
6. FAT GURMAT T TAgE
F9T Ul & edgE &l 3 S SqgH!
7. d9g e (et sk sgarfaa)
qaf, sfEet sfiT aAarar &1 e
8. FU TAI TeHe
gf=Ted, Ferer sir fafir wfafafest & qga 7@dt &1 siaaig v afgaig
9. U AT FALS M I THE AATA
Aravear, Fata  (RfefRd) i agw gmar &1 Bguw ww F fom
EREIN]

10.89% TA9 TATIO9
TATAT &7 AT Tha—A7 T oo

7 ot Reor- few &k agafaa

ofir e F &9 wEEQt e
1. sty (Rfiftd) - 77 e ot &1 @ =9 % oo afiwafen
THal H FaAd i gHAT H HIHd wdT gl 3@ HeT ®7 H #ie 9Ar
(Fie THEH / Fie AMEETer) 3T fFw WA= (Fie THed FH =i /

Fie AMTAEl) gRT 9197 Srar gl

2. ATAYRAT- TE HATAT H ATH IO HLT [ A9AT H HIAd Fal gl Tg
T &7 § & @ aqua (feft 7 fwlea gq@ @) s §9fr @@
FIOEHT (FF "@OT T AT gE 9rW) g 91T S gl
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3. SNEM @9qT (Wieadt) - TE FFETT I SrOEToh #92ar &l "qadd el

g o Tt § ®O ST R F TEaw e ¥ aREtem gar gl S EOT-
Tl oquTa (T Stehel & fAWTora F R0) ST O TGT AL AT
(T R @ & A gqE TR ) gRT A/T S 2

¥+ i ¥ Ry T =%

YA TEAT AT

THH d/aaters /At Aaat s ARt & osrens § osmeaew & <@,
Rieedi &t Tq=I, X @A &4 F 999 § TFIS AWesi ff @d gu
Fwiee RO # <@ar arffe g1 386 ATA-9TF eed Al F0AT §adT,
YOO AERET T 9, FATeEl UATEd 3 ame T & ooft St A
STt 2l

AT qTEAAT

AT FT FAT ST AgFerar; gefAr AT ogwar - T &Har T aRETad
AHAT, TAYE - g A1 3T dATX ITEl & IAEA AT, AT, Fg AT
S Iueregar, fasTett, Tl oW ofe; Feedt dese S S rEEdn FEY SR
qferet #1 Aaew

CURE SR

AT Sqd; STTRTRATS f aaTar; ST, aadienl afes egrar ~dre
fa<ftr sragrar

RIRE S o I £ I 2 e S £ 2 O O B 1 P A K P s e R
TR T, AR eqshaTy; O & |Te: S 0T, gifei / |fedst

SURI R ECIREL

ATAVEAT FeAT; 1 - Ty fagoor; Sroaeteme g

JeehlT &THaT

dT ATIT W HA wiee ToATRd 4€T % ®T H OSMET AT - A
(SITFHRAT & oF e i M), guar  (Fafgad STV § =7aqd A7
IATSar Fe T OAAAT), Tl (FFETT F YHET ST Ik Al g gl
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T TEA FT ANEE) ST HATPES (TEATE T GRAT A A S TR AT
THERT God ST TaEan) & &9 § JE7 SAar gl

o HYH 7@ Adwwr sk awme fad
FRATG H9RT 3T IFAT0; 9[E  ATW; aeE ROe Tame &7 Joarad oA

ST 2

d% gafgg U & P wga gwe
THE ST G
o FTEET H AMFHAR ST AT A FA@ GTd & GATAH H fR@W w oA
FIAT ATQU FFiTeh Tg TRl & THIT YEE HAT A 99 % ofd § HHT
Fig * U J9\T ATHAET T ® ST "grIar w4
« THE THT @A H = AR =% A agAfd qwl 2l
o AU SATHFAT HHSAT FT AATIF AwAT T FL q1MH g9 KT FAT Al
TRl T AT & FH ITAN H Gd § Tadgdr ok Stee gl STuT|
o THE K HET F AEHAT AT AT AT g T =W e S SeE

#r Rafd F oMg™ 9T F@@T AT FE@T ST F6al gl TEC0 Ig qarg &
ST T O et et b B R s B 1 1 Bt 1 e I S
FAT I AAAGOT AT HAM

1 FE 08 8 AfgF & FEr & o aqErfea i i srasasar
AR

o AT F TE® &Kl [EAHRI w1 gL qAT FTAA TEAT ATNRT Fih HIHE
TRET HT-T0T 9T 9% g0 WAOEw & A\ I gl

o A9 WG A AfIF WA IRl A oW q 9T S 98l A Smar g,
TATIT SATIATAT T I IR GUg AT HI FH FLT HT TATH FLAT
LR

. M FTrfae (Fo we fie) o9 % §i9 999 97 Toawed 7w 2 &

I FAW AL TS AT FET T A ET AL T AT HATAT T T AR
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T F aut ® "HwrT H ogly ft gwrewT w7 oSgg w9 A T § oA =
FFC 9% ZIT 99 6 WE F &7 #§ ff AET A@T g A, =T G9TT H
A "qEYTT 7 BT W =reul

I @1

o I s 9 fRET s §% W UF HiS@Er A @rar g ar gac 99 H
UF AT AT @7 AT & o0 9gel aref & Udh UASEl  (SATIT SHr
) ITH F

e TH FEH b T FH H FA 15 & T8 aad w FFifh F @IATEEE 6
T F HiEd g gl

« A & H 9T T § g2 AFE F AFE oded F Io qh Ire AT
FFedT F ®7 # RUre 9 R Sm

. Bl dal & form, BT ft smmamwr REEt & O 9% amEmst & oo
& F gEd T FiH F Thal JAgRO w1 90 @ & e S '3
9T dFEl T@d gl

T8 AT SR [AwifFra /e o 3@ o1 996 3

http://niftem.ac.in/site/Internal NIFTEM.aspx?menulevel=2&MenulD=143
http://iifpt.edu.in/ab-pmfme.php
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4. FIEAT T2 A I ATUTAA
FHT IET

FAT T2 UF SAR K 9 U AN HEEi ) @/ ostaEer /) # e &
AEE Ted qbh d AIAT FAGET FA & o0 §&ffq Far gl e & wreAr
RERETal & 9ga¥ &7 ¥ J9a9 & (o0, 3§ 9 & qJ1 AT 47 g1 SHET Jed
IPT T H JYAT ATFATEE MAETAAT T OFY T ¥ FA™ U gas
FAT o T ot S gew / dFF yEg™l ¥ F=q & O gwy 9w seaTed
qEfaa FaT1 2l

AT, ST TF W w1 WA AT o7 @ g, ar v e € Sa-
AT HLEAT

IR

EECIRICI PEIRY

IR ECIERNERY

FOATT 7 g7 ST

[N oo
A4liadi TH

wfeer qren

NS oo [N
lHl<c HIHIISIh Idialdcd

N N N N N W N NN

qTZaT qRAT

FTEATIE ATl & a7 qa9Tad & (o0 ITIHeaar & e 9% &ad Shiad
FIA AT AAIRAT gl STAH THT I2eTT AT FSE F ITAT FA & (00, TR
Afef=adr FT Fardt § Y q9T-99T U I AT E H9lgd AT ATSE HIAT gl

o C o
qThFE ANTA HhHas T &l ICh#e aqTar gl

SYH w TAMAT & 0 ARG FAT @ & oftEar ¥ 'wAT & o, = |’ A
EIEE I IR R R E DR D PR

F) WA H T AT G AN 2 AT qEF FHAA/AAHIH

q) ATAATAS ITHHA HT FAT AT (ARA & AT 90T qF)
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T) T SEm oF O qeiHan equTee feieY (AT / TR/ Seattid /ATy s
AT IT)
) ATAGIE AA- FHIGAT TROMHT I FF TESiT

TH -7 & AR I8 H AU Feiex QAT AT g, ST WG H omEd #
AT FAATE FAT T ATAHIAT F ATETE gl =Ffoee H§ Fle T Hoved 396
aefad famr #F FaEmEel ¥ I@T ST "Ear gl SMEU UEIuTes il AAT S
FITAT H=AT & I H e ¥ 99sd §-

F) WG A oY STWI UK AN g9 AN T&F FrA /AT

ARG & FFEC JO9 Sfed &gAT oF & 0 seA==r it At g, Tgr a6
B Fg wmet §, 7 wrF o Rfew 7T BERE 3 F wwar f oo d
a2l qe Aewar a7 g & oawww ¥ g Faw oI § ouw s g

AT R 9T, 9a # et ff sEeEmm it smoer 7w 1000 § sfee
AIFTT AN T 8, Tgl gF (|l St AT §ed 9% AN giF ard |Jad
el FAt At o =591 N A8l 9% & 97 aearEd SE| §Ed
w ot T #ar g & #7198 9 #§ e dxg T ST aratare
qE FA ST @I g, S9- e gatgq/ FfFwir g&faq /s Bl @4
H gafad TATR| Taqd & Fd F ga9 qgaqul qial aanr gfase
g, FH ITA 6 IGATA FA 6l T & dgd g2 9@ a7 AegE 2|

Faffed s&-aEe AT &+ & dgd (G=aor gt e e &IIHa Fi
* o fOegqa FeET Y@\ # qEd o

v S S H-STENT A OASET 9T A

v T TS 8 FEET AT36d

SYRT IUTLE | TAAHT

sguur e I o uAeHT

Ffrema foamT 7 uasEy

T faeE A€ § faEa e

D N N NN
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v T FEaT F - Thuw/guesmg F fou o w7]
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ST (AT /A0 /FaT Y1 FA dTl) @2l 9T AR g ard Jed e

TH T B:-

B ft smemiEE =2t F oo

For Enterprise Registration

For Name/ Logo/Word
mark Registration
For Income Tax
Registration
For GST Registration
For Factory License

For Employees future
protection

For Casualty Cases

For Employees Wages

Security

For Bonus provisions

For Online Transactions
For Financial Transactions
For any business contract
For E commerce activities

Sole
Proprietorship
Partnership
Company
LLP

— Shop & Establishment Act, 1958

Indian Partnership Act, 1932

Indian Companies Act, 2013

Limited Liability Partnership Act, 2008
Trademarks Act, 1999

Income Tax Act, 1961

Goods & Services Tax Act, 2017
Factories Act, 1948

Employees Provident Fund &
Miscellaneous Provisions Act, 1952
Employees State Insurance Act, 1948
Minimum Wages Act, 1948

Payment of Bonus Act, 1965
Information technology Act, 2000
Banking Regulation Act, 1949
Indian Contract Act, 1872
Consumer protection (E Commerce)
Rules, 2020

@) AT STHA FT FAT AT (AT & AT I TF)

FAT T § AT T 6 O, AT T F F oA = foA7 et
FIAT GTET &6 FA & oo et @Ow ST 9% AN g AT T d® FigAl

HATAAT & TAT (A H GHAAT qgd AE@TF g

FAAT TR H A ATAME STHT (AT (ooee TeTarssl) % Fd 37
FAT & 0 ST Feq IS Al AETFRAT g, Sve 9T H T&qd AT 4T 8-

~—
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MiA F P I

AT =JI07

AT ATATHE WA A [ 9 AT 99 99 F a1 GS(ighd Hil
redy, Sfoadt, TauaTaE 9 A% @ = |

AEE FT F AT ATHE ITH F

Fafa-3=@ =799 F 9Hd ®, - IIUwRST F AESHr wIS UTH AL/
SSIURET | ATZHE I F

S CO E S ko ) e i L e G e e

fos § oSt (Il sew ® 20 A1 w@fgw =afe wwa €)1
TUHAs H Ioeer & (I 10 A7 AfgEw =afxr I=Id H FAT g AT
Ja9 21000 Wd #ATE & At A8l 2 (I

Al =0T

EEIEEI ST EIEIER e ED ELLILY FHATAT Ed
AT/ AL/ ATTE/ATATAT T IATT F

ARG /AT /atis T i F7 qgra w2/ g7g 7w Red e
el

AT AT o & AqTAE aeqen /Farsti &7 [ara #

ERIEEINCIIE S S E G | E VA T b R M 0 M =2 VA VAR
feae Taamfs &t i ®&  (FIE Ty AtgEEw uE fEfy dwr 9=

TEAT 9T AR Fl ST ) |
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HEANTHT I AS-HT HER F AA § TF Ageaqul ot [t 2
AT TF IAF US-HT W OFEAT BT H GHAT F O AT B

e ¢ 7
“NIFTEM M@ F P |

{

M) T ST % Pm Tdaw AU e (WTReh/fAATEy/ srearti e /ariys
AYTL )
JAF ATEIS qdaty Aqa@d & forw oftzar & &= & fow, s 39w
T AGERO A & foru Aefofad oqaea feiee &1 "Eier g G

T 8-
SPECIFIC HEAD PERIOD DUE DATE ‘

INCOME TAX -

TDS/TCS Payment Monthly basis 7" of Following Month (30™ April for
TDS/TCS Payment till 30" march of F.Y.)

TDS Return Filing Quarterly basis 31% of Following Quarter (31% May for Last
Quarter of F.Y.)

TCS Return Filing Quarterly basis 15" of Following Quarter (15™ May for
Last Quarter of F.Y.)

Income Tax Return Yearly basis 31 July of A.Y .- Individual/ HUF

30™ September of A.Y. — For other persons
Advance Tax Payment  Quarterly basis 15days before end of Quarter (Installment —
wise)
GST-




</ Y
VNIFTEN MG F P |
GSTR-1 Monthly basis 10" of Following month
GSTR-3/3B Monthly basis 20% of Following month
GSTR-9 Yearly basis 31° December of following year
GSTR-7-TDS Monthly basis 10™ of Following month
DECUCTOR
EPF-
PF Payment Monthly basis 15" of Following month
PF Return Monthly basis 25" of Following month
PF Return Annual Yearly basis 25" April of Following year
ESIC-
ESIC Payment Monthly basis 21% of Following month
ESIC Return Half-yearly basis  -12" November (April- September)
- 12" May (October — March)
ROC -
Filing of  Annual Yearly basis 31% October of Following year
Accounts
Filing of Annual Return Yearly basis 30" November of Following year
Director KYC Yearly basis 30" April of Following year
Verification
LLP-
Filing. of  Annual Yearly basis 31% October of Following year
Accounts

T aq 1 fT=w BT §7oawar g & oagee Bt 99 F fow AEa et &
T g & FIES HHAT o Rafq & ®00 F@7 &Aar ™ g, aed gq =9 av
T AT 99 Fg Thd gl ST Al dF6 a9 % MY ¢ I Al T2 g

fafss #Frar ¥ dafga Mg [ & o= e ft 2, &g s9 "@&faq
et & 91eqw & A= AT AFeTHwAT g, SEELW & (o0 TEATE US(IHOT &l FL 5
F 9 H FAMEIFT FEA Al AEFITRAT Bl ATAGT USIIHLU Kl GHIE % 6 Hold AT
SHH 9gd AT fHRAT ST |ar gl

) Fragid  (YFFd) aF- FHET IR0 9T R @I
T % O IAATHET F A7 ara=id Fd 99T T 9T FF1 A SATuA
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DOMAIN TRAINING

st
i
S
et
st
Tt

G HATHT
. me 4
HATHT THTA
AT
AT, AT FAR
qIRET I1=eq
St FHT oM
T R AT @™
T T T[T
Tt arsht sfereaa
*sft gt FAETC FRT TSI T BT

g 99 999 T IAfHar e favmr

w9: +91 130228 1251 9« : fbmed.niftem@gmail.com



