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INVISION is a new initiative by CED. The
vision behind this newsletter essentially

is to create a uniform platform that
would help us connect better with our
audience at NIFTEM. We aim to make

this a platform for articles about a
plethora of topics that will help our

readers improve their knowledge and
affiliate them with the latest hapennings

around the globe.



Dear  Reader ,  
Reading  i s  a  joy .  Reading  opens  our  mind to

new learning ,  new ideas ,  and  new perspect ives .
Centre  for  Entrepreneurship  Deve lopment  i s

working  towards  a  pos i t ive  change  and we  have
come up  wi th  Monthly  Newslet ter-  INVISION.

The  Newslet ter  sha l l  be  c irculated  to  a l l  o f  you
and i t  wi l l  br ing  you  s tor ies  and  ins ights  into

the  wor ld  o f  bus iness ,  technology ,  innovat ions ,
trends  and emerging  ideas  around

entrepreneurship ,  crosswords ,  and  many  more
exc i t ing  ar t ic les  focus ing  on  Entrepreneurship .    
Bui ld  a  growth  mindset  for  las t ing  success  and

happiness !

INVISION

F R O M  T H E
E D I T O R ' S  D E S K
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L E T T E R  B Y  C E D
F A C U L T Y  I N C H A R G E

-Dr. Sarika Yadav

-Dr. Vimal Pant

Dear  Reader ,  
On behal f  o f  the  Management ,   the  edi tor ia l

board  and ent ire  Team CED ,  I  would  l ike  l ike
to  introduce  you  a l l  to  Inv is ion-  Monthly

Newslet ter  by  CED.  
Through th is  newslet ter  CED is  a iming  to

connect  wi th  i t s  audience  on  a  larger  sca le .
In  i t s  F irs t  Edi t ion  we  hope  that  a l l  our

esteemed readers ,  patrons ,  facul t ies  and
authors  wi l l  support  us  by  reading ,  d iscuss ing

and recommending  our  Newslet ter .  
We look  forward  to  many  more  product ive  and

chal lenging  years  ahead!
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LAUNCHPAD
-Ishleen Kaur Virdi

What are the basic qualifications one needs
to become an entrepreneur?
Do you need a fancy college degree, or a
lump sum of money, or an experience in a
business? Well, these things are 
sure to help along the way, but they’re not
the only thing you’re going to need. Learning
how to build a start-up is important for your
success. Coming up with an idea is fairly easy,
but to transform that idea into
a business? 
 

Step 1: Idea Generation and Valuation
Step 2: Registration of Business and Taxes
Step 3: Accounting of the Business
Step 4: Permit, Licensing and Insurance.
Step 5: Defining your brand and
establishing a web presence.

Having the know-hows about how to do that
can be a great help along the way. So, to help
with that we have come up with a series of
steps that will help you understand what
exactly is needed to start a business.
 

 
The upcoming 5 editions of this newsletter
will contain detailed description of one step
each month.
 

INVISION
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E-Summit Pre-Event-I
 

 
 

 
Participants were made to present the business models of top

companies and the winners of the pre-event at NIFTEM were given
direct entry for the finals of I-Pitch at the E-Summit of IIT Roorkee.Two

of the Three qualified teams secured the first two positions at the
competition with prizes worth of 50k and 30k
Here's a share of experience by these teams:

"From taking part in hope of learning something new, something
different to securing the runners up position, i-PITCH 2020 was one

memorable journey.None of us were very affluent with
entrepreneurial know how’s but getting selected at the college level

gave us a big boost of confidence. This led us to put in everything we
had in the final round at IIT-ROORKE. We at “The STRIX” believed in
perseverance and it paid off.  At a personal level, in the long three
years I spent here, this was the first time I participated in an event

that was conducted outside NIFTEM. Yes, you heard it right.This was
yet another firsts CED proffered me with." 

-Vishaal.M – B.tech 3rd year

E-Summit Pre-Event-II
 

SWITCH THE LOGO
29th january 2020

This was a small fun activity where participants had to exploit their
imaginations to create witty and funny logos by connecting two things that

wouldn't make sense otherwise.
 

Here's what NIFTEMites have to say about it:
> Switch the logo was a very fun mini-event... CED volunteers were

encouraging everyone to participate... It was very refreshing to see so many
of us together, unleashing our creativity. I loved it as it brought out the child

in me for 10 mins leaving behind  the hustle of life
- Rachana Joshi – B.tech 3rd year.

>I had my doubts about switch the logo when I got to know about the
concept, it was a fun game and all, but I was worried about the participation 
 and the management of the event.  But I can very proudly say that the team

has done an exceptional job at organising the event and the participation
was also overwhelming. Great work, team CED for pulling off such an

amazing event at such a short notice.
 -NIved - B.Tech 2nd year

 

E-Summit Pre-Event-III 
 

UNO NIGHT
5th February 2020

With just 9 days to go for E-Summit'20, we pulled off an UNO night 

in collaboration with the e-cell of SNU – Shiv Nadar University.  It was
another fun engaging activity with a twist to the conventional UNO

rules.  When asked to describe the night, here's what our
participants had to say:

>UNO NIGHT- Pre-event of E Summit 2020, NIFTEM was one
of the most fun-filled, engaging, and exciting event organised so far.
It was a game of brain tricks and luck; I participated for the love of

UNO, but it was way too different from usual. Overall, it was an
amazing experience and I hope more such events are lined up in

future as well
- Anushka Garg – B.tech 3rd year

>Uno night was a very fun and engrossing activity. The new rules
made it a very strategic and tactical. Enjoyed playing it a lot. Hope

such events continue to happen in future. 
- Vinayak Gupta B.tech 3rd year.

An Overview

INVISION

"I-Pitch" in collaboration with IIT Rorkee
20th january 2020
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E-Summit  i s  the  annua l  f l agsh ip  event  organ ised by   CED,  N IFTEM.  I t  i s  was  two day
conc lave  o f  compet i t ions ,  network ing  opportun i t ies ,  workshops  and in teract i ve

sess ions  f rom the  b iggest  names in  B-Wor ld !  
Th is  year ,  E -Summit  was   he ld  on  14-15th  February ,  and w i tnessed a  foot fa l l  o f

1500+ s tudents  w i th  co l leges  f rom a l l  across  the  country .
E -Summit  2020 w i tnessed a  robust  par t i c ipat ion  form many  co l lege  f rom De lh i

NCR and ne ighbor ing  s ta tes .
Th is  year  we had e ight  events  dur ing  E -Summit '20 .  

 
 
 

5.E-Conclave - An inter-college E-cell networking
event aimed at providing a platform for e-cells to
share and connect with each other.
 
6. Influencers meet: Influencers Meet brought
in talks and interactive sessions with the best
young entrepreneurs and speakers.  It gave the
audience a chance to know their stories and
insights of the real world!
 
7. Panel Discussions: Panel Discussion were a
confluence of Industrial experts, Venture
capitalists, Entrepreneurs and many more
meetups!  IT provided a  concatenation of
discussions on the very crucial, fast paced and
ever-growing business niches.
 
8. Star Night: The first day of E-Summit ended
on a humorous laugh and more magical note
with Samay Raina.

1.GOOGLY: The Live Auction.  In this event
participants got a chance to experience the thrill of
forming their dream team in a live auction.
 
2. PITCHERS: The B-Plan Competition. Backed up
by the Skill Circle foundation, Adziny Media, FAAD
and Cradle, this event received a humongous
response from the participants and was a success.
 
3. THE JURY ROOM: The Problem solving
competition.This year to scale things up we
organized  Jury room  in collaboration with the
CocaCola company.
All three of the above mentioned competitions
recieved a great response from the crowd.
 
4. The Start-AB Expo: A Great platform for start-
ups to showcase themselves and interact with
anyone they wish to, be it industry experts,
students, customers or investors. The Expo was
appreciated by all who attended the summit!
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E-summit 20
Where Magic Happens
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THE BOOK CLUB

Rich Dad Poor Dad is a book co-authored by Robert Kiyosaki and
Sharon Lechter, back in 1997.
It advocates the importance of financial literacy, financial
independence and building wealth through investing in assets and
real estate, starting and owning businesses, as well as increasing
one's financial IQ, to improve business and financial aptitude.  
Six Lessons
The title 'Rich Dad, Poor Dad' , refers to the two main, male
influences, that the author, Kiyosaki, had as a child. His own father,
was the figurative poor dad,” who worked at a steady job for a living,
while the “rich dad” (the father of a friend) ran a multitude of
businesses. Most of this book told from Robert’s perspective,
learning from his “rich dad” about how to make money; and seeing
how his “poor dad” made huge financial mistakes. A major part of
the book covers lessons Robert learnt from his rich dad.
 

Lesson 1: The rich don’t work for money:
The title may get interpreted as 'the rich people don’t work hard',
which is not true. The essence is just that the rich people combine that
hard work, with great ideas, instead of donkey-labour.
Also, a great thing, which I personally liked, in the book, was that the
“rich” dad lived a rather simple life, than the often stereotyped, flashy
lifestyle. 
 
Lesson 2: Why Teach Financial Literacy?: 
This lesson redefines the term asset. For most, an asset is something
that has value. For example, your home is an asset, because it is
something you
own that has value. Well, to Robert Kiyosaki, s something that
generates income, while a liability is anything that related to incurring
costs. In other words, by this definition, your primary residence is not an
asset but a liability. It may have cash value, but it doesn’t generate
income. Instead, assets are forms of passive income that you control,
like a rental property or intellectual property. This just basically
suggests, that asset accumulation, would lead to success, and
ultimately, being rich. 
 

-Amulya Sharma
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About "The Book Club" 
 
Reading books has been found to be a common habit among
successful people. These people don't read all types of books. Their
main focus is on Non-Fiction which aids and assists them to gather
great thoughts and ideas. Later on, they apply the same to their
personal and professional lives.
With "the book club" we aim to introduce our audience to a plethora
of motivational and knowledge imbibing books that will help
readers to build character for their professional lives
 
In this Issue of INVISION the book discussed is 
RICH DAD POOR DAD 
-BY ROBERT KIYOSAKI

Lesson 3: Mind Your Own Business
The point of this chapter is that a financially healthy individual should
be spending their spare time, not spending their pay-checks, but
investing as much of it as possible in assets (as defined by this book).
This is another lesson I strongly agree with: pay off your debts and start
investing as soon as you can into things that can generate revenue. This
lesson was short and sweet.
 
Lesson 4: The History of Taxes and the Power of Corporations:
This is the section of the book that made me start disbelieving in the
overall ideas presented. First of all, after all this talk of following in the
footsteps of the rather frugal “rich dad” example, Kiyosaki begins to
describe a lifestyle of buying Porsches and the like. What? It doesn’t jibe
at all with the earlier lessons at all.
Kiyosaki mentions various tax dodges in this chapter, but almost all of
them aren’t tax dodges at all, but merely tax
delays. With almost all of them, you either have to hold an asset until
you die or you’re going to be hit with a monstrous tax bill. If you ever
need to liquidate out of a need for cash, playing these games will mean
that the IRS will eat you alive.
 

BOOK REVIEW
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About "The Book Club"  Reading books has been found
to be a common habit among successful people. 
These people don't read all  types of books. Their main
focus is on Non-Fiction which aids and assists them to
gather great thoughts and ideas. Later on, they apply
the same to their personal and professional lives.
With "the book club" we aim to introduce our audience
to a plethora of motivational and knowledge imbibing
books that will  help readers to build character for their
professional lives.
About next month's article:
With each upcoming issue of this newsletter a new
book will  be discussed briefly.
for next month's issue the book "Who Moved My
Cheese" will  be talked about. Read this book with us
and see what Dr Spenser Jhonson has to say about how
to tackle change in your life.
You can share your reviews about the book with un via
mail and we may mention it  in our next article.
So stay in touch and we'll  keep you in tune!
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h e r e  a r e  s o m e  a d v a n t a g e s  o f  k e e p i n g  m o n e y  i n  a
c o r p o r a t e  s t r u c t u r e  a s  a n  i n d i v i d u a l  p e r s o n ,  b u t t h e y
m o s t l y  r e l a t e  t o  m i n i m i z i n g  t a x a t i o n  o n  r e a s o n a b l e
e x p e n s e s  r e l a t e d  t o  m o n e y  y o u  e a r n  i n d e p e n d e n t  o f
e m p l o y m e n t .  I t  d o e s n ’ t  m e a n  t h a t  a  c o r p o r a t i o n
m a g i c a l l y  m e a n s  y o u  c a n  s t a r t  b u y i n g  P o r s c h e s .
 
L e s s o n  5 :  T h e  R i c h  I n v e n t  M o n e y
H e r e ,  t h e  d i s b e l i e f  c o n t i n u e s  w h e n  t h e  a u t h o r  r e l a t e s  a
t a l e  o f  a  r i d i c u l o u s l y  g o o d  r e a l  e s t a t e  d e a l  m a d e  o n  t h e
“ c o u r t h o u s e  s t e p s ”  i n  w h i c h  K i y o s a k i  c l a i m s  t o  h a v e
m a d e  $ 4 0 , 0 0 0  i n  f i v e  h o u r s .   T h a t ’ s  n o t  t o  d e c r y  t h e
o v e r a l l  l e s s o n  o f  t h i s  c h a p t e r ;  y o u  c a n  i n v e n t  m o n e y .
H o w e v e r ,  t h e  e a s i e s t  w a y  t o  m i n t  y o u r  o w n  m o n e y  i n
t o d a y ’ s  a r e n a  i s  t h r o u g h  c r e a t i n g  y o u r  o w n  i n t e l l e c t u a l
p r o p e r t y .  W i t h  t h e  i n t e r n e t ,  t h e r e  a r e  m a n y  w a y s  t o
d i s t r i b u t e  a n d  m o n e t i z e  y o u r  i n t e l l e c t u a l  p r o p e r t y :  s e l l
c r a f t s  y o u  c a n  m a k e ,  c r e a t e  w e b s i t e s  o u t  o f  y o u r  o w n
i d e a s ,  s e l l  y o u r  m u s i c  o r  p e r f o r m a n c e s .  
 
L e s s o n  6 :  W o r k  t o  L e a r n  –  D o n ’ t  W o r k  F o r  M o n e y
E v e r y o n e  s h o u l d  s t r i v e  t o  l e a r n  a s  m u c h  a s  t h e y  c a n
w h e n  t h e y  w o r k ,  b e c a u s e  i t  c a n  t r a n s f o r m  y o u r
u n d e r s t a n d i n g  o f  t h e  w o r l d  a n d  p e r h a p s  b u i l d  i n t o
m e t h o d s  o f  s t a r t i n g  y o u r  o w n  b u s i n e s s  a n d  b e i n g  s e l f -
e m p l o y e d .

FOODPRENEURSHIP
 
Whats  the  la test  buzz  in  the  food sector  these  days?  Here 's  a  l i t t le  catch  up summary  on
the hottest  top ic  of  th is  sector .
 
CLOUD KITCHENS
So WHAT rea l ly  are  "c loud k i tchens"?
By  def in i t ion  a  c loud k i tchen is  pr imar i ly  a  restaurant  k i tchen that  accepts  incoming
orders  only  through onl ine  order ing  systems and of fers  no d ine- in  fac i l i ty .  They  have  a
base  k i tchen that  de l ivers  food to  the  customers '  doorstep.  For  people  who aspire  to  se l l
good food,  or  Foodpreneurs ,  i t  i s  a  cheaper  a l ternat ive  to  buy ing  b ig -budget  spaces  in
popular  parts  of  town.  The c loud k i tchen concept  prov ides  a  large  k i tchen space  at  a
cheaper  loca le  that  can be  rented in  parts  by  restaurant  owners  or  chefs .
WHY  C loud K i tchens?
Wel l ,  s ince  c loud k i tchens  are  not  corporea l  restaurants ,  i t  cuts  down major i ty  on in i t ia l
investment  capi ta l .  Expenses  l ike  h i r ing  an inter ior  des igner ,  buy ing  expens ive  cut lery ,
h i r ing  wai t -s taf f  and pr int ing  fancy  menus are  some of  the  th ings  that  c loud k i tchen 

- Ishleen Kaur Virdi
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propr ietors  don' t  need to  worry  about .  For  example ,  le t ' s  ta lk  about
Rebel  Foods .  D id  i t  r ing  any  be l l s?  Wel l  they  are  more famous by  the
name Faasos .  Rebel  foods  is  an  Ind ian "  food on demand"  company.
They  s tar tedof f  in  2011 and rebranded themselves  as  Rebel  Foods
Pvt .  L td .  in  2018.  They  operate  in  15  of  the  largest  c i t ies  in  Ind ia .
Arguably ,  the  best  feature  about  the i r  c loud k i tchen model  i s  the i r
var ied  brand names.  They  opened up d i f ferent  brand names for
d i f ferent  types  of  food cu is ines .  The concept  behind i t  was  that ,  a
customer  i s  more  inc l ined to  order  food f rom a  restaurant  that
spec ia l i zes  in  a  spec i f i c  k ind of  cu is ine .  For  example ,  i f  two
restaurants  -  Punjabi  Tadka and La  I ta l iana  both  serve  Pasta  d ishes
on the ir  menu.  I t  i s
qui te  obv ious  that  a  customer  i s  more  inc l ined to  p lace  h is  order  at
La I ta l iana  because he/she wi l l  th ink  that  a  pasta  f rom a  restaurant
which  spec ia l i zes  in  I ta l ian  cu is ine  wi l l  be  bet ter  in  taste  than f rom a
place  which  prepares  exc lus ive ly  north  Ind ian food.  Rebel  foods  serve
the ir  customers  under  mul t ip le  brand names l ike  Behrouz  B i ryani ,
Oven Story ,  Mandar in  Oak ,  Sweet  Truth ,  Good Bowl  and a  few more.  I t
must  be  obv ious  by  the  above brand names that  Rebel  Foods  are
k i l l ing  i t .  They  are  the  wor ld 's  largest  Internet  Restaurant .  They  own
their  own app for  get t ing  orders  and they  serve  food through food
aggregators  l ike  Swiggy  and Zomato too.
So HOW does  one s tar t  a  c loud k i tchen?  :
Bas ica l ly ,  to  open a  C loud K i tchen you need 5  essent ia ls :
1 ]  In i t ia l  Capi ta l :  Th is  capi ta l  i s  engaged pay ing  in i t ia l  rent  b i l l s ,
buy ing  equipments  that  wi l l  be  needed to  prepare  the  food,
procur ing  raw mater ia ls  and some more expenses  that  are  d iscussed
in  the  coming points .
2 ]  A  Great  Chef :  because of  the i r  v i r tua l  concept ,  c loud k i tchens
heav i ly  re ly  on the i r  taste  to  br ing  back
customers .  So  to  do that  i t  i s  adv isable  to  invest  more  on a  good
chef .
3 ]  L icens ing  :  Before  s tar t ing  serv ices  at  your  c loud k i tchen you need
to  get  four  l i censes-  a  food safety  l i cense  by  FSSAI ,  a  GST l i cense ,  a
F i re  safety  l i cense  and a  MCD's  Trade l i cense.
4]  A  Market ing  Team:  Aga in  because of  i ts  v i r tua l  aspect ,  c loud
ki tchens  need mass ive ly  good market ing  to  cope wi th  the i r  lack  of
phys ica l  presence.  Des ign ing  a  good packag ing  for  the  food to  be
del ivered in ,  making  at t ract ive  of fers  and combos and making  spec ia l
of fers  for  e l i te  or  regular  customers ,  a l l  these  th ings  and more fa l l
under  the  umbrel la  of  the  market ing  team.
5]  Inventory  Management :  you wi l l  need an inventory  management
sof tware  to  manage your  raw mater ia l  requirement  and inventory .
C loud k i tchens  sound rea l  fancy  r ight?  But  noth ing 's  perfect ,  how
could  c loud k i tchen be?
S ince  they  are  v i r tua l  restaurants  -  because they  don ’ t  have  a
phys ica l  presence ,  which  makes  i t  a  downside  towards  i ts  v is ib i l i ty .
An A1 leve l  market ing  can be  a  good remedy for
th is  snag.
So ,  that  was  a  br ie f  summary  on C loud K i tchens .  We hope you found
that  usefu l .  Keep in  touch wi th  INVIS ION to  read more such
interest ing  ar t ic les  about  food-entrepreneurship .
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3. Computer based cooking: 
Chennai based White Innovation, dba Genie, is an Israeli foodtech firm that has

developed a computer-controlledcooking device capable of producing
affordable, tasty and preservative-free dishes from pre-sealed pods within

minutes
 

4.Drone and Robotics 
Kathmandu based Agri tech start up Swarm Farm builds smart robotics for the

field.This gives robotic solutions to agriculture.  Silicon Valley startup called
Zume, which rose to prominence for its robotic pizza machines, could soon be
worth upwards of $4 billion. That’s a lot of pepperoni. Founded in 2015, Zume

has already raised $423 million for a reported valuation of $2 billion. It’s backed
largely by free spending softbank, which poured $375 million into the startup in

late 2018 and is apparently considering sinking more cash into Zume.  Other
than these there are many more in this business , like in India

TECHNOLOGY TRENDS IN

STARTUPS
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1. Insights of start-ups joining the Meat less future movement
 

The great deal of concerns about climate change and sustainability of human life has
pulled young minds towards an idea of Meat less future , meat replacements  and dairy

substitutes . When we compare the rate of utilisation of resources in meat and dairy
product production and production of its substitutes the idea establishes itself as an

inevitable change and creates opportunities for food tech and R&D based start-ups. The
basic technology being harnessed to achieve the goal of “ mock meat”  is cellular

agriculture which is indeed a large spectrum, made relatable by succeeding 
start-ups like Good Dot and also Good Food Institute.Also  Hyderabad based “Ahimsa

meat” is pioneering company in producing plant based meat  since 2008. But this
technology in our country could become a trend only after a decade.

 
 

2. Ideation on green packaging·       
Climate change has drawn attention of young leaders in start ups that provide packaging
solutions. Start-ups like Papco are using technologies that go around recycling and are

fighting back single use plastics with “EDIBLE CUTLERY”. Founded in 2010, Bakeys Foods
Private Ltd. is a Hyderabad-based startup making disposable, but edible food cutleries

that tastes like crackers. Made using healthy ingredients like dried millet, wheat and rice,
it is a perfect alternative to disposable plastic/ wood cutlery and bamboo chopsticks.

INVISION

-Nairirti Sharma
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How to Ace Group Discussions?
A GD is a forum to discuss and express your views about an issue in a logical, coherent, and mature
manner. In a GD round, a group of candidates, generally between eight and 15, are grouped together. They
are given a topic for discussion amongst themselves. The person who conducts the GD and assesses your
performance is called moderator. The moderator evaluates the verbal and non-verbal communication of
each candidate. Normally, a GD lasts between 10-30 minutes or till the time the moderator asks the
candidates to stop the discussion. In this period, each candidate must try to make as many relevant and
distinct points relating to her/his analysis of the topic as possible. In addition, he/she must also listen
attentively to the ideas of the other candidates, and try to bring the group together towards a coherent
discussion.
 
Irrespective of the number of participants and the time given, you should make sure that you perform to
your full potential. To prepare effectively for GD, it is important to understand the finer nuances of what a
GD is and what the performance evaluation parameters are.
 

Types of GDs
 
(a )  Top ic -based -  A  top ic  re la ted  to  genera l
knowledge(economics /soc ia l /po l i t i cs /cu l tu re / t
echno logy) .  Example :  H igher  educat ion
shou ld  be  comple te ly  p r iva t ised .  
(b )  Case s tudy-based -A  case sheet  w i th  a
smal l  s to ry /p rob lem s i tua t ion  may be  g iven.
Example :  D i lemma o f  a  loya l  c le rk  who
d iscovers  tha t  h is  boss ,  to  whom he owes a
lo t ,  i s  invo lved in  cor rup t ion .  
(c )  Ar t i c le -based -A  newspaper /magaz ine
ex t rac t  may be  g iven.  Example :  An ed i to r ia l
on  the  vegetar ian ism versus  non-
vegetar ian ism debate .  
Eva lua t ion  Parameters
(a)  Conten t  -The f i rs t  and fo remost  th ing
tes ted  is  the  conten t  tha t  the  cand ida te
speaks .  You shou ld  t ry  to  g ive  fac ts ,  f igures
( though no t  excess ive ly )  and re levant
examples .
 
 

 
 
(b )  Ana ly t i ca l  sk i l l s  -The GD round does  no t
jus t  requ i re  the  cand ida tes  to  rec i te  fac ts ,
bu t  a lso  ana lyse  the  top ic  th rough d i f fe ren t
v iewpo in ts  and t ry  to  lead the  d iscuss ion  to
a  log ica l  conc lus ion .  The par t i c ipant  needs
to  show her /h is  ab i l i t y  to  ana lyse  the  top ic
f rom d i f fe ren t  perspec t ives ,  log ica l l y
ex tend ing  the  po in ts  o f  o ther  peop le ,  and
pos ing  log ica l  ques t ions  in  the  group.  These
sk i l l s  a re  par t i cu la r ly  impor tan t  in  a  case-
s tudy  based GD.
(c )  Communica t ion  (Verba l )  -There  is  no
po in t  in  hav ing  a  lo t  o f  con ten t  i f  one  is
unab le  to  p roper ly  convey  i t .  Thus  the
cand ida te ’s  ab i l i t y  to  convey  her /h is
message in  a  c lear  and succ inc t  manner ,  the
f luency  o f  her /h is  communica t ion  and her /h is
cho ice  o f  words  and express ions  are  tes ted .

-Himani Singh
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d) Communication (Non Verbal) -It is true that fellow
candidates in the GD will also pick up non-verbal cues
from your communication. You should show enthusiasm
and positive body language during the discussion. 
 
Preparation Tips 
(a) Build up knowledge base by extensive reading. 
1. Read at least one good English newspaper on a
regular basis. The front page, international news and
business section will help in building knowledge about
current affairs while the editorials will help you in
developing analytical and communication skills. 
2. Read good weekly/monthly magazines on current
affairs. 
3. Take one topic from the daily newspaper every day.
Try to analyse the topic and jot down at least 10-15
points related to the topic. 
It is important to note that even for abstract topics,
familiarity with a wide range of GK and current affairs will
help generate suitable examples and logical analyses. 
(b) Develop communication skills
1. Read aloud one article (from the newspaper) daily.
Practice in front of a mirror or a friend.
2. Take every opportunity to speak in English, even if it’s
just casual conversation.
 
 
 

3 .  Do no t  wor ry  i f  your  f luency  in  Eng l ish  or
vocabu lary  i s  no t  exce l len t .  The GD does
not  requ i re  you to  be  e i ther  verbose or  use
exot ic  words .  S imp le  c lear  language is  a l l
tha t ’s  needed.  
(c )  Deve lop  log ica l  ab i l i t y  
Genera te  as  many log ica l  po in ts  as  poss ib le
about  the  top ic .  Some too ls  tha t  can  be  used
for  these are :  
(a )  KWA –  Key Word  Approach.  Try  to
genera te  po in ts  about  each o f  the  key  words
of  the  top ic .  
(b )  VAP –  V iewpo in t  o f  A f fec ted  Par t ies .  Try
to  look  a t  the  top ic  f rom d i f fe ren t
perspec t ives  o f  peop le /g roups  a f fec ted  by
the  issue.  
Example :  The odd-even veh icu la r  po l i cy  in
De lh i  shou ld  be  made pan- Ind ia .  You cou ld
d iscuss  the  v iews o f  car  manufac turers ,
commuters  o f  pub l i c  t ranspor t  and cabs ,
non-commuters ,  spec ia l  g roups ,  po l i ce ,
government ,  and env i ronmenta l i s ts .  
(c )  SPELT –  Soc ia l ,  Po l i t i ca l ,  Economic ,
Lega l ,  Techno log ica l  ang les  to  the  g iven
top ic .  Each o f  these aspec ts  o f  the  top ic  can
be ana lysed wherever  re levant .  
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E - B I T S  
      p r e s s B e e s  r a i s e s  R s  7 1  c r o r e
 

The  company ,  whose  r iva ls  inc lude  Delhivery  and  Ecomm  Express ,  provides

end - to -end  e -commerce - focused  logist ics  serv ices ,  of fer ing  cl ients  serv ices

such  as  real - t ime  t racking ,  mult iple  payment  col lect ion ,  process ing  opt ions

and  handl ing  of  returns .  I t  has  ra ised  Rs  71 .2  crore  ($ 10  mil l ion )  in  f resh

funding  f rom  exist ing  investor  Al ibaba
 

 

y j u ’ s  s e c u r e s  $ 2 0 0 m  f r o m  T i g e r  a t  $ 8  b i l l i o n  v a l u a t i o n
 

New  York -based  Tiger  Global  Management  has  invested  $200  mil l ion  in

educat ion  app  Byju ’s ,  valu ing  the  Ben -galuru -headquartered  company  at  about

$8  bi l l ion .  Startups  deemed  to  be  worth  over  $ 1  bi l l ion  are  commonly  termed

unicorns .  Byju ’s  was  valued  at  $5 .5 -5 .7  bi l l ion  after  i t s  prev ious  funding  round  in

July  2019  led  by  sov -ereign  wealth  fund  Qatar  Investment  Author i ty  and  San

Francisco -based  Owl  Venture

   a m e s  M u r d o c h - l e d  L u p a  S y s t e m s  m a k e s  f i r s t  i n v e s t m e n t  i n  I n d i a  o n  H a r a p p a
E d u c a t i o n
 

Lupa  Systems  has  made  i t s  f i r s t  investment  in  India  in  onl ine  learning

inst i tut ion  Harappa  Educat ion .  I t  i s  thei r  f i r s t  investment  in  India ,  and  in

educat ion ,  global ly .  they  look  forward  to  bui ld ing  a  company  that  has  the

poten - t ia l  for  both  t ransformat ional  impact  and  scale  —  which  i s  the

advantage  the  best  educat ion  companies  have
 

 

 

B M  B a n k  t i e s  u p  w i t h  P a y N e a r b y  t o  o f f e r  ' o p e n  b a n k i n g '  t o  m a s s e s
 

State  Bank  of  Mauri t ius  (SBM )  i s  the  f i r s t  fore ign  lender  to  receive  banking

l icense  in  India  through  whol ly -owned  subsidiary  route .SBM  Bank  ( India )  on

Monday  s igned  an  MoU  with  f intech  startup  PayNearby  to  bui ld  an  'open

banking '  network  towards  del iver ing  basic  banking  solut ions  as  wel l  as

advanced  f inancia l  serv ices  to  the  customers .

 

 

      a l m a r t  I n d i a  l e t s  g o  o f  t o p  e x e c u t i v e s  a c r o s s  d i v i s i o n s
 

Loss - laden  Walmart  India  i s  in  turmoi l  as  the  world ’s  la rgest  reta i ler  i s  in  the

process  of  sacking  about  a  th i rd  of  i t s  top  execut ives  based  at  local

headquarters  in  Gurgaon ,  according  to  people  aware  of  the  development .

bi l l ion deal  to create meal  del ivery giant
 

Amsterdam -based  onl ine  food  order ing  company  Takeaway .com  has  won

the  batt le  for  Bri ta in ’s  Just  Eat  with  £6 .2 -bi l l ion  pound  ($8  bi l l ion )  share

of fer  that  wil l  create  one  of  the  world ’s  la rgest  meal  del ivery  companies .  

Takeaway  sa id  that  80 .4% of  Just  Eat  shareholders  had  agreed  to  i t s  al l

share  of fer ,  pass ing  a  50% thresh -old  needed  to  make  the  of fer

uncondit ional .  
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        DFC plans to invest Rs 100 crore per year in tech startups: Deepak Parekh
 

The largest mortgage lender will install a dedicated team understanding the startup
ecosystem to do the invest-ments.
The company will be creating a an in-house team at the headquarters to take charge of investments
and exuded confidence that they will start operating in two months
 

                                                            encent’s becomes the Alibaba of Indian startup scene
 

This comes at a time when India is emerging as the next frontier of growth given that fewer
Chinese startups are going public due to the uncertainty caused by the country’s ongoing trade
war with the US and overall sobering of valuations. Technology behemoth Tencent has
emerged as the biggest Chinese strategic investor in the Indian startup ecosystem, aggressively
closing about 10 funding deals across stages over the last six-eight months.
 

          ig firms turn to cyber security startups for niche solutions
 

Lucideus ,  one  of  the  la rgest  cybersecur i ty  startups  in  India  which  was

incubated  at  I IT -Bombay ,  has  worked  with  the  biggest  players  in  the  f inancia l

serv ices  space ,  l ike  HDFC  Bank  and  the  National  Payments  Corporat ion  of

India .

The end-user spending on information security and risk management is expected to be $2.2 billion
in 2020, its double-digit is growing from last year.
 

                                                                                  la to start London operations from Feb 10
 

Ola announced its commencement of operations in London from February 10 onwards. It aims to
offer a differen-tiated experience on the platform with features such as 24/7 helplines for drivers
and customers and an in-app emergency button, while providing the best quality of service through
its large network of drivers across the city of London.
 

           astercard’s swipe makes Pine Labs 1st unicorn in 2020
 
Point-of-sales (PoS) services provider Pine Labs has raised a new round of funding from the global
card network major Mastercard. While transaction details were not disclosed, the new round is
pegged at $100-150 million (Rs 713-1,069 crore). This will make the Sequoia-backed Pine Labs
the first Indian unicorn in 2020 with a valuation of $1.5-1.6 billion.
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Tax:
• A new tax regime has been announced. Those who want to be in the old regime with exemptions, can
continue to pay at the old rates.
 

Tax
Reduced to 10% from the current 20%
Reduced to 15% from the current 20%
Reduced to 20% from the current 30%
Reduced to 25% from the current 30%
Continue at 30%, but without exemptions
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K E Y  H I G H L I G H T S  O F  U N I O N  B U D G E T

Income
Between  ₹5  lakh  and  ₹7 .5  lakh

Between  ₹7 .5  lakh  to  ₹ 10  lakh

Between  ₹ 10  lakh  to  ₹ 12 .5  lakh

Between  ₹ 12 .5  lakh  to  ₹ 15  lakh

Above ₹15 lakh
 

• Companies will no longer be required to pay Dividend Distribution Tax (DDT).
• Aadhaar-based verification for GST compliance to be introduced.
• Aadhaar-based quick issuance of PAN announced.

 

 

 
 
                  Agriculture:
• A budget allocation of ₹2.83 lakh

 crore for the sector comprising 

agriculture and allied activities.

• Doubling farmers incomes by 2022.

• Agri-credit availability set at ₹15 lakh crore for

2020-21.

• Comprehensive measures for 100 water stressed

districts.

• Provide 20 lakh farmers to set up standalone

solar pumps. Help another 15 lakh farmers to

solarise their power grid.

• Village storage scheme proposed to be run by

women SHGs.

• Indian Railways to have refrigerated coaches

capability in ‘kisan trains’ to carry perishables and

milk.

• Krishi UDAN on international and national routes.
 

 
 

Economy and Finance:
• Bank deposit insurance cover had been

increased from ₹1 lakh to ₹5 lakh per

depositor .

• Government plans to amend the Companies

Act to decriminalise civil offences .

• Government to sell part of its stake in LIC via
public offering.
 

Health and Sanitation:
• An allocation of ₹69,000 crore for the health
sector.
• ₹12,300 crore for Swachh Bharat this year.
• Proposal to set up hospitals in Tier-II and Tier-III
cities with the private sector using PPP.
• Expand Jan Aushadhi scheme to provide for all
hospitals under Ayushman Bharat by 2025.
 

 

 

•Urban local bodies to provide internship to

young engineers for a year.

 

•Degree-level full fledged online education

programmes by institutions ranked in top 100 in

NIRF rankings, especially to benefit

underprivileged students.

 

•A national police university and a national

forensic science university is proposed to be

setup.

 

• IND SAT exam for students of Asia and Africa to

promote “study in India” programme.

Education:
₹99 ,300 crore for education

sector                                                  

in 2021 and about ₹3 ,000 crore

for skill development .
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THE FUN COLUMN
Newsletter Quiz 

Complete the crossword puzzle below
 

Across : 
2 ——————— got 9.6% stakes in Zomato
as it acquired it’s food delivery app. 
3. Which Indian conglomerate has faced loss
of 7% net value since the budget 2020 due
to high taxation on cigarettes? 
6. Nuvoco Vistas has acquired Emami’s
cement business for about Rs. 5500 crore.
Which Indian group owns Nuvoco Vistas? 
8. Which company had sued farmers for
cultivating a potato variety grown exclusively for
its popular potato chips.
 

Down :
1. “Eat healthy, think better” is the tagline of
which brand? 
4. Which American internet visited India in
2020 and plans to invest 1 billion dollars
through his e-commerce website. 
5. Who owns the packaged drinking water
brand ‘Rail Neer’ ?
 7. ————— is an food delivery app founded
by Baiju Mohammed, Bhagavan Das and Harry
Croydon.
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answers will be given in the next issue



Did you like what you read?
We hope you did. It was the sum of cumulative efforts from a wide
range of dedicated people. If you wish to be a part in the making of

the upcoming editions of INVISION mail us at niftemced@gmail.com
or connect with us through our IG : cedniftem.

 

AMULYA SHARMA

NAIRIRITI SHARMA 

HIMANI SINGH

VISHAAL 
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